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YOU WORK HARD ALL WEEK SO YOU CAN 
PLAY HARD ALL WEEKEND. 

A few days off doesn't mean your truck stops working. You need it to haul campers, bikes and 
everything else that floats your, well, boat. That's why you rely on Shell Rotella® heavy-duty engine 
oils. From the wear, deposits and emissions protection of Shell Rotella® T Triple Protection® or the 
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THE PRIZE / Bridger-Teton Notional Forest Wgo. 



WAYPOINT 


Shed hunters line up every springto comb the 
terrain adjacent to the National Elk Refuge for 
dropped antlers. Austyn Hines of Rigby, Idaho, 
watched his buddies sprint across the snow, trying 
to get a jump on the competition. 

"He didn't feel like running, so he just walked 
slowly after them and came across this elk shed, 
maybe 300 yards from the trucks," says photogra- 
pher Kyler Deutmeyer. "His friends had practically 
trampled the thing and hadn't noticed it." 



BONEHEADS 

"Don't get discour 
aged by boot tracks 
when shed hunting. Hunt- 
ers can walk past antlers 
and not even see them." 

—Austyn Hines 
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Disaster! 

EVERYTIME WE HEAD INTO THE 
WILD,WE RISK LOSING IT ALL 

U ntroubled days, to 
paraphrase Leo 
Tolstoy s famous 
description of all 
happy families, 
are similar in their 
sameness. Each 
disastrous day is 
unique in its dreadful detail. 

Just as no two drownings are exactly 
alike, each fatal fall, snakebite, and hypo- 
thermic coma has its own unfortunate 
narrative, a perilous stoiy arc that usually 
turns on poor choices, lack of prepara- 
tion, bad weather, and a dose of soriy 
luck. There are few populations of hu- 
mans who have more opportunity to join 
the ranks of disaster victims than hunters, 
fishermen, and those of us who seek the 
things that can only be found outdoors, 
often in the worst weather. 

We deliberately put ourselves in harm s 
way eveiy time we leave a vehicle with a 
loaded gun, or follow deer tracks deeper 
into the timber, or step into a rushing 
river with a 5 -weight in our hands. That’ s 
pardy why we crave these places and 
experiences— because they bring us closer 
to what matters: taking care of ourselves 
in places where we can’t count on help 
from anyone else. We are a population of 
self-reliant, resourceful adaptors who, as 
a group, soak up hardship and physical 
discomfort the way a diy boot soaks up oil. 

That’s not to say we seek out danger. We 
all know someone who is recklessly oblivi- 
ous to the perils of the outdoors, and those 
are folks we should avoid. But sometimes 
danger comes without us calling it. That’s 
precisely what happened to Jaime Rios, 
the author of “Unintended Baptism,” on 
p. 40. Rios might have been any one of us, 
driving through a pre-dawn fog to a hunt- 
ing spot. A skid, a slide into the cold water 
of an irrigation canal, a long, harrowing 



wait for help that didn’t come. 

The moral of Rios’ story is that he was 
more or less prepared. He had a tool to 
break his window. He had the mental 
awareness to turn anxiety into action. 

And he had a hunter’s eye to help him find 
a way out of his predicament. He had his 
faith and a companion, his dog, to not 
only keep him warm, but also keep his 
mind clear. We all perform better when 
we work in the service of a loved one. 

The rest of our cover story is intended 
to equip you with the skills, gear, and 
perspective to allow you to survive your 
own brush with danger. It’s hard to plan 
for an experience like Rios’, but the longer 
you hunt and fish, the more likely it is that 
someday you will have to rely on your 
survival skills. We hope you are prepared 
enough to be able to tell us all the details 
of your experience afterward. Because 
that’s one reward of survival: living to 
share your own uniquely dreadful story. 



ANDREW McKEAN, EDITOR-IN-CHIEF 
ANDREW.McKEAN@OUTDOORLIFE.COM 



HOWTO CONTACT US 

ADDRESS: 2 PARK AVE., NEW YORK, NY 
10016; FAX: 212-779-5114 

CUSTOMER SERVICE & 
SUBSCRIPTIONS 

FOR 24/7 SERVICE, GO TO OUTDOOR- 
LIFE.COM/CS. CALL 800-365-1580 OR 
WRITE TO OUTDOOR LIFE, RO. BOX 
6364, HARLAN, lA 51593 

LETTERS TO THE EDITOR 

LETTERS MAY BE EDITED FOR SPACE 


AND CLARITY. PLEASE INCLUDE YOUR 
NAME AND CITY/STATE. SEND TO 
ABOVE ADDRESS, OR VIA E-MAIL TO 
LETTERS@OUTDOORLIFE.COM 

EDITORIAL SUBMISSIONS 

MATERIALS TO BE CONSIDERED FOR 
USE IN OUTDOOR LIFE SHOULD BE SENT 
TO THE EDITORIAL DEPT. AT 2 PARK AVE., 
NEW YORK, NY 10016. NOT RESPONSIBLE 
FOR LOSS OF UNSOLICITED MANU- 
SCRIPTS, PHOTOGRAPHS OR OTHER 
MATERIALS. RETURNS ONLY WHEN 


ACCOMPANIED BY RETURN POSTAGE. 
WE DO NOT RECOMMEND SENDING 
ORIGINAL ARTWORK OR PHOTOS. 

REPRINTS & PERMISSIONS 

EMAIL REPRINTS@BONNIERCORP.COM 

THIS PRODUCT IS 
FROM SUSTAINABLY 
MANAGED FORESTS 
AND CONTROLLED 
SOURCES. 






oirrDOORiM 

Andrew McKean Editor-in-Chief 
Sean Johnston Design Director 

EDITORIAL 

Executive Editor John Taranto 

Managing Editor Jean McKenna 

Senior Deputy Editor John B. Snow 

Deputy Editor Gerry Bethge 

Assistant Managing Editor Margaret M. Nussey 

Assistant Editor Natalie Krebs 

Senior Administrative Assistant Maribel Martin 

ART 

Deputy Art Director Pete Sucheski 

Associate Art Directors Russ Smith, James A. Walsh 

PHOTOGRAPHY 

Photography Director John Toolan 
Photo Editor Justin Appenzeller 

PRODUCTION 

Production Manager Judith Weber 
WEB 

Digital Director Nate Matthews 
Online Content Editor Alex Robinson 
Online Producer Kurt Schulitz 


Anthony Licata Editorial Director 

CONTRIBUTING WRITERS Michael Bane, Christopher Batin, 

Bob Butz, Tom Carpenter, Brad Fitzpatrick, Tyler Freel, 

Tony Hansen, John Haughey, John Haviland, Bob Humphrey, 

Rich Johnson, Todd Kuhn, Brian Lynn, Tim MacWelch, 

Peter B. Mathiesen, Bob McNally, Frank Miniter, Colin Moore, 
Michael Pearce, Benny Spies, Ron Spomer, Keith Sutton, 

John M. Taylor, Darren Warner, Jim Wilson 

EDITORS EMERITI Jim Carmichel (Shooting), Jerry Gibbs (Fishing), 
Patrick F. McManus (Editor-at-Large), Bill McRae (Optics), 

Vin T. Sparano (Senior Field Editor 

CONTRIBUTING PHOTOGRAPHERS & ILLUSTRATORS 
George Barnett, Nick Ferrari, John Hafner, Kevin Hand, 

Donald M. Jones, Mitch Kezar, Joel Kimmel, John Phillips, John Rice, 
Tony Shasteen, Vincent Soyez, Jeff Wilson, Lucas Zarebinski 


Gregory D. Gatto Group Publisher 

EAST (212-779-5012) 

Eastern Sales Jeffrey A. Timm (Director), Margaret Kalaher, 

Matthew Levy, Amanda Smyth 
MIDWEST (312-252-2847) 

Midwest Sales Managers Carl Benson, Doug Leipprandt 
Southern Sporting Goods Manager Katie Logan 

DETROIT (248-213-6154) 

Detroit Sales Managers Ed Bartley, Jeff Roberge 
Sporting Goods Sales David Hawkey 
WEST (310-227-8947) 

Western Sales Sara Laird O'Shaughnessy, Stacey Lakind 

Sporting Goods Sales Brian Peterson 

Sales Assistants Releen Franceschelli, Lindsay Kuhlmann 

DIRECT RESPONSE (800-445-2714) Shawn Lindeman, 

Frank McCaffrey, Chip Parham 

DESTINATIONS (212-779-7172 X221) Eric Genova 

Elizabeth Burnham Murphy Chief Marketing Officer 

INTEGRATED MARKETING SOLUTIONS 

Michael Gallic (Associate Publisher), Alex Garcia (Director), 

Amanda Gastelum, Kate Gregory, Charlotte Grima, 

Mojdeh Zarrinnal (Managers) 

Promotions & Events Beth Hetrick (Group Director), 

Eshonda Caraway, Lynsey White (Managers) 

Creative Services Ingrid Reslmaier (Group Director), 

Jon Berger, Steve Gianaca, Sarah Hughes, Gabe Ramirez 

OUTDOORLIFE.COM Wilber Perez (Sr. Digital Campaign Manager), 
Joey Stern (Digital Marketing Producer), Justin Ziccardi (Digital 
Campaign Coordinator) 

Public Relations Manager Molly Battles 
Financial Director Tara Bisciello 
Advertising Coordinator Nicky Nedd 

CONSUMER MARKETING Robert M. Cohn (Director), Lynda Chiarella 
(New Business Director), Peter Winn (Planning Director), 

Stephanie Fry (Retention Manager), Kerri Aggus (New Business 
Manager) 

Single Copy Sales Tony DiBisceglie, ProCirc Retail Solutions Group 
Corporate Production Director Jeff Cassell 
Production Manager Kristina Rojas 
Human Resources Director Kim Putman 


BONNIER 

Tomas Franzen Chairman 

Chief Executive Officer Dave Freygang 
Executive Vice President Eric Zinczenko 
Chief Content Officer David Ritchie 
Chief Financial Officer Todd DeBoer 
Chief Operating Officer Lisa Earlywine 
Chief Marketing Officer Elizabeth Burnham Murphy 
Chief Digital Revenue Officer Sean Holzman 
Vice President, Integrated Sales John Graney 
Vice President, Consumer Marketing John Reese 
Vice President, Digital Audience Development Jennifer Anderson 
Vice President, Digital Operations David Butler 
Vice President, Public Relations Perri Dorset 
General Counsel Jeremy Thompson 



For Customer Service and Subscription questions, such as 
renewals, address changes, e-mail preferences, billing and 
account status, go to outdoorlife.com/cs; e-mail 
ODLcustserv@cdsfuifillment.com; or in the U.S. call toll-free 
800-365-1580 and outside the U.S. call 515-237-3697 or write 
to Outdoor Life, P.O. Box 6364, Harlan, lA 51593- 


8 MARCH 2015 OUTDOOR LIFE 


MICHAEL FRIBERG 






















.(HI, « 





'ii'''^f^^^ fa,*- ^ 







- r^ :5a; 




* j 1*1, s’ 






OL 


I THE LIFE 

MA11J3C1X 

I ^ 



PILLOWTALK 

► I have to take OL to task, or at least get 
clarification. On p. 40 of “The Hunger 
Game” [Dec./Jan. 2015], you write, “Hunt 
bedding habitat close to stands of oak and 
winter browse.” The opposite page says, 
“Lindberg still-hunts along creek bottoms... 
avoiding bedding areas.” 

So do we hunt bedding areas or not? 

EdArzouian 
Lanesboro, PA 


DEPUTY EDITOR 
GERRY BETHGE RESPONDS: 

You’ve hit upon one of deer hunting s great- 
est conundrums with no single answer. If 
you pressure mature buck bedding areas 
too hard, you risk blowing them out for 
the rest of the year. If you don’t pressure 
them at all, you might wind up eating tag 
soup. So what’s best? Savvy hunters target- 
ing mature bucks usually wait until the last 
days of the season to hit bedding cover— 
when spooking deer has fewer long-term 
consequences. Even then, wait for the ideal 
conditions. A good snowstorm, for exam- 
ple, makes a stealthy approach far easier. 

EPIC TRIUMPH 

► Kudos to Andrew McKean for the short 
feature “30-Somethings” [Dec./Jan.]. Very 
informative and to the point, excellent 
choice of calibers and, most important, 
rifles. 

1 was veiy impressed that all the bolt- 
actions were of the left-handed variety. It is 
a bit more difficult to find good lefty guns. 


and the only mention of a lefty was in ref- 
erence to the Forbes. 1 hope all OL readers 
noticed this. 

K.E. Canada 
Bend^, KS 

EPIC FAIL 

► Could you please ask your writers not to 
use the word “epic” in their articles? Like in 
the subhead for “30-Somethings.” [“The ri- 
fles of a single, epic season...”] 

I’ve grown so tired of the use of that 
word to describe eveiything from hunts to 
the zits on these writers’ faces that 1 could 
scream. Whenever 1 run across the term in 
a title or text, 1 lose interest and stop read- 
ing. If these mental titans can’t come up 
with another adjective, maybe you could 
supply them with a thesaurus. 

Kelly M.Croff 
Alanson, MI 

BROW FURROWING 

► 1 am curious about the mule deer pic- 
tured on p. 41 of the Dec./ Jan. issue. The 
caption states it’s a “Montana 5x5.” In 


actvertis^ment 


New electronic lure may catch too many fish; 


one state bans it. 

Before reporting 
this, [ asked a vetef' 
m fisbermmi in my 
office for his opin- 
ion. Monday 
morning he 
charged into my 
oHiec yelling “1 
caught six monster 
fish in an hour with 
ihiSi Ihingl Where 
did yon sex it?" 

Then I phoned 
an ichthyologist 



New Bite Light® lure uses a blinking red light to create 
appearance of a Live, bleeding prey. Triggers strikes. 


A bass every seven minutes. 

bj MUce Butlcr 

NEWARK^ DE- A new fishing technol- 
ogy (hat set a icoord for caiching bass in 
Mexico is now showing its stuff in the 
U.S. It has out-fished shrimp bait in 
Washington Scale and beat lop-selling 
U-S. lures three to one in iTortda. The 
new technology is so effective one state ^ 
Wyoming, has banned its use. 

The hreakthmugh is a tiny, battery- 
powered elcclrical system (hat flashes a 
blood-red light down a lure's tail when its 
moved In water- Fish think it's ai^ injured 
piey and strike. Some fishing authorities, 
tike (hose in Wyoming, think that gives 
fishermen too much or an advantage. 
They may be right. Three fislieiineD 
using a fla^J^ing lure in Mexico caught 
65C laige-moLi£ bass in just 25 hours. 
Thac's a bassevery seven minules for each 
person, atKl a record for (he laJ« they 
frstung. 'they said the bass struck with 
such ^rocity they haidly lost a strike. 

In Florida two professionals fished for 
four hours from (he same boat. One used 
a flustiing-icd luru; the other used some 
top-selling U, S, lines. The new, "bleed- 
ing" lure caught three times as many fish. 


(fish expert). 

‘^PieitDTS - lions, sharks/" he said, 
“will always go for the moat vuLuciable 
prey. Fish are predators, so if a fish sees 
a smaller fish bleeding, it knows it "a 
weakened and will sliike. 

a lure could appear to be a live, 
bleeding fish, a few frshciTuen could 
probably empty a lake with it " 

I told him three almost did. 

Fishes top, middle and deep 
There is a U.S. company that 
offers a kit of three blinking lures 
(one each for shallow^ middle and 
deep water) called the Bite Light® 
Each lure Is a different color. They 
work in fresh or salt water, contain 


rattle at tract ants inside and Iasi 300 
hours in the water. 

This year, we're rntrodudfig a new series 
of the Bite light, the Bite li^t MM 13. for 
even better action. One kit of three Bite 
li^ts costs S32.95^ two cost $29.95 each 
aud three cost only S2300 each. 

To order, go to www.FIshingTechToday 
jcom or call 1 -S[XkS7344 15 anytime or 
day arid ask for the Bite Light® lure 
{licm #fcbl). Or send your name, address 
and a check to Scientific Edge LLC 
(Dcpi. BT^5), 40 E. Main Street, Suite 
14l6,Newaffc,DE 19711. 

The company gives your money hack, 
if you don't calch more fish and retutn 
yixLT purchase within 3ClKlnys. 

S4.-1SH C £dg;i ILC Dvpt, 
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Oregon, we would refer to this muley as 
a 4x4 or a 4-point— we don’t count eye 
guards. Was this a typo, or do people in 
other parts of the countiy count eye guards? 

Sam Williams 
Albar^, OR 


HUNTING EDITOR 
ANDREW McKEAN RESPONDS: 

The regional basis for counting deer ant- 
ler tines continues to baffle and confuse 
hunters. In Alabama, that buck would 
probably be called a lo-point, as most 
hunters east of the Mississippi River tally 
all points. Out West, it’s a 4-point or 4x4 
or 5x5 , depending on whether you want 
to count brow tines or not. My own bias 
is to count them on muleys if they’re at 
least a finger long, and nearly always on 
whitetails. 

Last year a friend from Missouri called 
to teU me about the 12-point buck he shot, 
and while it’s a great deer, 1 confess to 
being a little underwhelmed when 1 saw 
the photos. The buck had “only” six points 
on each side. 


50 YEARS AGO THIS MONTH 

Our current issue is packed with tales and 
tips about danger, and it’s no surprise that 
our readers from decades past faced the 
same ordeals. The March 1965 issue fea- 
tured “Bear Nightmare,” a stoiy of six camp- 
ers and one hellish week in the wilderness: 

We had no warning. There was a sudden, 
loud thump, and Bemie brought us awake with 
ay ell that was enough to raise the dead. Then 
he started to pound on the tent wall, shouting 
at the top of his voice, and I saw a gaping cut 
in the tent and blood streaming down Bemie' s 
left hand. ‘Get out!” he screamed. 

The bears came back just before dark... 

To read the rest of the stoiy and all our ar- 
chived issues, visit c2c.outdoorlife.com. You 
can subscribe or try a free 30-day trial. 


WANTED Our archives are nearly complete, but we're still missing a few issues— and you 
can help us fill in the holes. We're offering a bounty for copies of Outdoor Life from 1898. 
Contact us at letters(a)outdoorlife.com if you've got the goods. 
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FIRST LADY OF GUNS 

ASHLEY HLEBINSKY A 25-YEAR-OLD PITTSBURGH NATIVE, HAS BROUGHT 
HER ENERGY AND LOVE OF FIREARMS TO WYOMING AS THE FIRST FEMALE 
CURATOR AT THE CODY FIREARMS MUSEUM OF GUNS BY JOHN B. SNOW 


When she's ^ 
not shooting, 
Hlebinsky lik^ 
to hike, ~ 



How did your interest in 

firearms begin? 

ASHLEY HLEBINSKY: It was a circuitous 
route. I didn't grow up around firearms. 

When I was l 8, 1 wanted to be a doctor 
and went on a Civil War medicine tour at 
Gettysburg. They discussed how the evo- 
lution of firearms changed battlefield 
medicine. I started studying his- 
torical ballistics and got an 
internship at a military museum 
in Pennsylvania. 

They had a Civil War Enfield , 

on display, and carved into its ■ 

stock was the name of every 
battle the soldier who owned it 
had fought in. So firearms became 
less about history to me, and more about 
the stories of the people behind them. I got 
hooked and learned how to shoot. 

What kind of shooting do you do? 

AH: The first gun I ever fired was a Ruger 
Blackhawk, and I thought. This is awesome. 

I like to shoot targets with pistols, but lately 
I've taken up sporting clays. I also like to 
shoot flintlocks and matchlocks that show 
the evolution of firearms. 

Favorite personal gun? 

AH: I just got a Freedom Arms mini revolver 
belt-buckle pistol that I really like. I also have 
a Clock 27 and a Kimber Solo. But I really 
want to buy a Ruger Blackhawk someday for 
nostalgic reasons. 


Colt 1861 
Navy, 
Serial 
N0.I 


What's your goal for the museum? 

AH: The Cody Museum has probably the 
most comprehensive firearms collection 
in existence. My goal is to continue its 
legacy, but also to try to display more fire- 
arms, reinvigorate stories, and expand the 
collection to include more modern firearms. 

Is there one firearm in the col- 
lection that really fascinates you? 

AH: There's a Colt 1861 Navy, 

Serial No. 1, made April 9, 1861. 
It's important to me because of 
what Colt means to the history 
of firearms manufacturing, what 
that model meant on the battle- 
field, and what it has become in the 
gun-collecting world. A private named 
Caleb Sleight bought this gun to take to war. 
We know he enlisted in the Civil War on May 
21, 1861, in a Yonkers, N.Y, regiment. He really 
lucked out buyingthe first one made. 

Is there a major firearms innovation 
that doesn't get the attention it deserves? 

AH: The wheellock action. It's a neat-looking 
gun and an ingenious concept, but it was 
poorly executed. It was invented after the 
matchlock, which was the first ignition 
system. The wheellock lowered a piece 
of pyrite onto a spinning serrated disc to 
create a spark. It was a huge invention for 
the time, but it couldn't be easily fixed on the 
battlefield if it broke, so its time in the spot- 
light was short. 


COURTESY OF MICHAEL IVES 
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BY A WHISKER 


A FAMILY FEUD LEADS TO A NARROW MISS BY KEVIN "DOCTARI" ROBERTSON 


I t all started quite innocently. One Sunday my wife and 
I embarked on an early morning drive in South Africa’s 
renowned Kruger National Park. Catherine is a seriously 
keen wildlife photographer, and I’ve come to realize 
there is indeed some truth to the saying, “If you can’t 
beat them, join them.” Therefore, I often venture forth 
into one of Africa’s greatest wildlife areas with a Canon 
camera instead of my cannon of a .505. 


The main roads in Kruger are paved 
blacktops, which retain heat overnight. 

Big felines know this, and they often drape 
themselves on the warm asphalt. So, the se- 
cret to seeing lions and leopards is simply 
to jockey yourself into position so you’re the 
first through the gate and down the road. 

We managed this feat that morning, and 
soon happened upon a pair of mating lions. 
They apparently took offense at our photo- 
graphing their nuptials, and they moved off 

Soon after, I spotted a handsome mature 
leopard sitting like a dog in the middle of 
the road. He disappeared into the golden 
knee-high grass as we coasted down a gen- 
tle slope toward him. I mentally marked the 
place he had vanished and eased to a stop 
nearby. The big old tom was lying in the 
grass about lo paces away, staring at me in- 
tently. He reclined there, perfectly camou- 


flaged and successfully confusing the auto- 
focus function of my camera lens. 

Meanwhile, Catherine was seated in the 
SUM s backseat, 
photographing from 
her own window. 

But she couldn’t see 
the big cat. 

Now, there exists 
some intense com- 
petitiveness within 
the Robertson family— especially when it 
comes to our respective photographic pur- 
suits. She grew frantic, repeatedly asking 
me to point out the leopard. I was fiddling 
with my camera, trying to figure out how to 
turn off the darn auto-focus while she jab- 
bered in my ear. I became so irritated that 
I foolishly stuck my arm through the win- 
dow, pointed directly at the lounging beast. 


and bellowed, “He's right there!” 

Now, as you can imagine, of Mr. Spots 
didn’t take kindly to this. With guttural 
sounds similar to the revving of a V8 engine 
(without a muffler), he charged the vehicle. 
Or, more precisely, he charged me. I stared 
deep into his fierce yellow-blue eyes as he 
surged forward. Then he was beside me 
with such speed that I’d only managed to re- 
tract my arm halfway inside the car. It would 
have been easy to spit in his eye, but this was 
the last thing on my mind. 

Miraculously, the leopard decided he had 
made his point and ambled off He stopped 


eveiy few paces to throw me the most dis- 
dainful expression imaginable. 

All told, it was a thrilling Sunday com- 
pared to most. And from Catherine’s per- 
spective, it was a just reward for my short 
temper. 

As for the photos, eveiy one showing his 
departure turned out blurry. In all the com- 
motion, I had finally shut off the auto-focus. 


"HE WAS BESIDE ME WITH SUCH 
SPEED THAT I'D ONLY MANAGED TO 
RETRACT MY ARM HALEWAY" 
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EXPERIENCE 


y IVI&P®15SP0RI™. AN EXPERIENCE YOUflAVE TO FEEL TO BELIEVE. 

FEEL PERFORMANCE BACKED BY OUR LEADERSHIP IN MODERN SPORTING RIFLES. PLUS 
A LIFETIME SERVICE POLICY THAT LETS YOU SET YOUR SIGHTS ON JUST ONE THING - 
MORE ADRENALINE. 
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YEARTHEJUMPINGJACK 
BOBBEilSINTRODUCED.THE 
HUMAN-SHAPED ELOAT ELAP5 
ITS ARMS WHEN AEISH BITES. 


# 2 , 820,317 

U.S. PATENT NUMBER AWARDED 
TD HARRY BASIL IRWIN, FATHER 
OF THE CLASSIC RED-AND- 
WHITE PLASTIC BOBBER. IRWIN 
ASSIGNED HIS RIGHTS TO THE 
DAYTON BAIT COMPANY IN 1954. 



WHAT ABOUT BOB? 

It's a deceptively simple design— a high- 
floating sphere that suspends a fishing 
hook in nearly any depth or type of water— 
but the history of fishing bobbers is littered 
with intrigue and scores of one-off designs 
intended to catch more fishermen than fish. 


A DIZZYING 
VARIETY 



JAMIS0W3 WHIRLING BOBBER: This 
floa r makj&s a shriSl noisE wtwna fish 
strikes 0O0-ER-UTE:Flsh-activaied 
Illumination makes if easy to se? 


NUMBER OE ELOAT 
MODELS IN THE 1921 PERCY 
WADHAM'S SPECIALTIES 
EISHING CATALOG. MOSTOE 
WADHAM'S ELOATS WERE 
MADE OUTOE CELLULOID. 



Pfll# 

PetjutH Luke$. jWiiiH, 

Tftc foftrttt' ivrrj f r c oivier 

P is ci wssef/ i» > wi fi rif/ 

i from iheoutste 

j !^onhwiK>ih 

; iegoul. 


1 AAA approximate 
vUUU numberof 

^ U.S. PATENTS 

ISSUED FOR FISHING BOBBERS. 
ONE OF HISTORIAN TODD 
LARSON'S FAVORITES: AN 1891 
MODEL WITHABELL THAT 
TINKLED WHENAFISH BIT. 



atnighf SHELL BOBBERS: These 
higfi-rjding rioatsfnimic ghotshells. 
‘'Ready Aim, Fish*' is the tagiir^eof 
manufacturer Fi^ingAmmo WAKED 
MERMAID^ This scarrdalotjs bobber 
wdSBitraducedm the 



It goes by many 
names: bobber, 
bubble, popper, 
peg, float, 
or dink. 
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PHOTOGRAPH BY CLIFF GARDINER & JOHN KELLER 


ALAMY(PAUL BUNYAN); FROM THE COLLECTION OF ERIC LYNXWILER (BOB-ER-LITE) 
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TACKLE 
TEST 2015 


OUR ANNUAL ON-THE-WATER EVALUA- 
TION REVEALS WHAT TO EXPECT FROM 
THE NEWEST RODS AND REELS 

BY TODD KUHN 
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Over the last decade, the 
fishing industry has expe- 
rienced explosive techno- 
logical growth. Today's bass 
fishermen electronically see 
under docks in vivid, three- 
dimensional detail. Pro 
anglers pre-fish tournaments 
on screens from their cockpit 
seats, practically eliminating 
the need to wet a line. 

When it comes to science- 
driven enhancements, tackle 
makers are hustling to stay 
in step with the competition. 
Rod designers manipulate 
carbon on a supramolecular 
scale, and their work lets us 
cast farther and with greater 
accuracy than ever before. 
Advancements in metallurgy 
and materials science have 
produced substances from 
which smoother, quieter fish- 
ing reel gear trains and drags 
have been created. 

Such changes aren't just for 
show. These products are all 
lighter and more ergonomic, 
which means we can fish lon- 
ger with less fatigue. 

For 2015, rod and reel man- 
ufacturers have once again 
eclipsed the previous year's 
innovations. Here's our take 
on the best of what's new. 



PHOTOGRAPHS BY NATHANIEL WELCH 
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THE WINNERS: REELS 




SPINNING 


BAITCASTING 




PFLUEGER 
PATRIARCH XT 

$250 / PFLUEGERFISHING.COM 


*lV\ Weighing 6.1 ounces, 
EDITOR’S ! the Pflueger Patriarch 

■ CHOICE ■ VT- k-ii I- k^- 

XT IS billed as the light- 
est spinning reel on the market. 
That claim can be attributed to 
the use of magnesium and car- 
bon parts (instead of aluminum) 
and extensive CNC machiningto 
lighten non-ferrous components. 

The reel's low weight is great, 
but it was the Patriarch's on-the- 
water performance that turned 
heads. Rotating on 10 shielded 
bearings, the XT has an incred- 
ibly fluid retrieve. A sealed drag 
impedes the intrusion of water 
and grime, virtually eliminating 
the chance of fade. A solid tita- 
nium main shaft provides ample 
backbone for a driveline that will 
stand up to any fish. 

Saltwater is the kryptonite of 
magnesium reels; however, the 
Patriarch's sealed finish keeps 
its corrosive effects at bay and 
makes the reel as capable in- 
shore as it is in freshwater. 


LEW’S TOURNAMENT 
PR0TP3HHHP 

$100/ LEWS.COM 


The TP300HP packs 
GREAT ^ plenty of high-end 
features into a cost- 
conscious package. For start- 
ers, the chassis is made of high- 
strength C40 carbon, which 
provides a flex-free platform. 

A skeletal graphite rotor miti- 
gates the weight typically asso- 
ciated with large-spool reels. 

A sealed main body— a fea- 
ture typically found only on 
high-priced reels— keeps unde- 
sirable stuff out of the gearing, 
and a threaded lube port lets 
the user keep the guts greased 
and turning smoothly. 

A large titanium roller and 
hollow stainless bail wire man- 
age line chores neatly. Internally, 
a machined solid-brass pinion 
gear and a stainless-steel main 
shaft combine for potent 6.1:1 
cranking power on a 1 0-bearing 
system. A beefy carbon-Teflon 
multi-disc drag handles stub- 
born fish without much effort. 



DOCKETT FISHING 
3GB SERIES 

$249 / DUCKETTFI5HING.COM 


SHIMANO 

CURADD3BBI 

$180 / FISH.SHIMANO.COM 


X Conventional manufac- 
I EDITOR’S ] turing wisdom dictates 
' that great reels aren't 
born— they're bred. It's supposed 
to take years of trial and error to 
produce a quality piece. Contrary 
to this thinking, rod maker Duck- 
ett Fishing has struck gold with 
its first attempt at a reel. 

It could be argued the 360 is 
underpriced, as it has the accou- 
trements of the most expensive 
casting reels, and clad in bright- 
white gloss and candy-red anod- 
izing, it looks as good as it per- 
forms. The one-piece die-cast 
machined frame is rock-solid, 
and the carbon-composite side- 
plates reduce weight and tuck 
nicely into the palm. 

Eleven ball bearings and a 
finely meshed gear train produce 
smooth cranking, while a capable 
carbon-based drag offers up to 
14 pounds of resistance. Available 
in 53:1, 6.3:1, and 7.1:1 retrieves, 
there's a 360 for any assignment. 


III ■ G i ve n t h e C u ra d o's 
GREAT reputation as the gold 
standard of affordably 
priced, bulletproof baitcasters, 
it's likely that there are more of 
these reels in bass boat rod lock- 
ers than any other make. And the 
latest iteration, the 2001, should 
continue that legacy. 

The Curado gets its iconic 
smoothness from dual bearings 
that support the pinion and main 
gear, keeping everything aligned 
and turning in perfect concert. A 
three-level cast-control system 
lets the user dial up the ideal set- 
ting for long casts, while an ex- 
ternal control on the lower side 
of the palming plate monitors 
casting tension, allowing for ad- 
justment while holding the reel. 

Beyond its impressive me- 
chanical performance, the 
Curado 2001 is an ergonomic 
dream, with a profile that 
nestles neatly in the hand for 
stress-free fishing. 




HOW WE 
TEST 

BEHINDTHE SCENES 
ATTHE PROVING 
GROUNDS OFTHE 
NEWEST FISHING GEAR 


L ike baseball's postseason and 

pumpkin-flavored everything, the 
Outdoor Life Tackle Test has become a 
rite of October. Once again last fall we 
ventured south to Cajun Fishing Adventures in 
Buras, Louisiana, to pit the latest rods and reels 
against the redfish that swim in the marshes 
at the mouth of the Mississippi River. Some 
42 rods and reels made up our largest field in 
recent memory. 

Over the course of several days, all of our 


testers— OL editors and CFA guides alike- 
spent quality time with each piece of tackle 
and then drew upon that on-the-water experi- 
ence to make informed scores in TO different 
categories. The average of each tester's scores 
in each category, plus a cumulative overall 
score, are reflected in the chart on p. 27. 

As always, the rods and reels that finished 
with the highest overall scores were deemed our 
Editor's Choices, while the tackle with the top 
Value scores took home the Great Buy awards. 
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FIVE TACKLE DESIGN IDEAS 
THAT ARENT ONLY CLEVER, BUT 
WILLALSO ENHANCE YOUR 
OVERALL ANGLING EXPERIENCE 





DUAL MAGNETIC CONTROLS 

The use of both magnetic and friction casting controls has been standard on many bait- 
casting reels for decades. In fact, reels that feature one or the other have become less 
common than those that tout both. However, the Bass Pro Shops CarbonLite's dual mag- 
netic casting controls— in addition to a separate friction control— allow fishermen to 
dial their line-management precision to a whole other level. 





3 LINE-WEIGHT 
INDICATOR 

Remembering 
which pound-test 
line is on a partic- 
ular rod can be a 
challenge, especially for 
tournament fishermen in 
the heat of competition. 
The line-weight indicator 
dial on the butt sections 
of the Bass Pro Shops 
Johnny Morris Signa- 
ture Series and Quantum 
Smoke PT rods makes the 
line weight easily visible 
at a glance. 


■ ■ SKELETAL GRIP 

I I Sensitivity is 

everything in a 
fishing rod, and 
I Wright & McGill 
® has essentially 
eliminated the fore grip 
on its Skeet Reese Vic- 
tory Pro spinning rods to 
offer direct access to the 
blank. You'll feel every 
tick and nibble. 



5 CARBON 
HANDLES 

Carbon is used ex- 
tensively in rod 
blanks and reels 
for its unmatched 
strength-to-weight ra- 
tio, but it's also a remark- 
ably sensitive material. 
The carbon handles of the 
Edge rods allow fisher- 
men to be in constant con- 
tact with the blank. 
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i MOST IMPROVED 

I WRIGHT &McGILL STEPS UP ITS GAME : 

[ Stan Wright and Drew McGill began offering hand-tied flies on their newly de- 
I signed Eagle Claw hooks in the late 1920s. In the decades since, the Wright & 

: McGill brand has been associated with tackle of varying levels of quality. For i 
; 2015, the Skeet Reese Victory Pro Carbon line of rods and reels represents a ■ 
■ dramatic increase in quality over recent years' offerings. : 

: Clad in the bass pro's signature black-and-yellow motif, the rods impressed : 

f with their ability to adeptly finesse baits one minute and whip giant red- : 

: fish the next. The line includes 10 technique-specific offerings; we tested the 
; 6-foot 11-inch Shakey Head/Finesse Worm spinning rod (medium-fast action) [ 

: and the 7-foot Spinner Bait/Worm casting rod (fast action). j 

[ The reels, with their extensive use of carbon, were rigid and virtually devoid ; 

; of flex, their retrieves were silky, and their drags were more than capable of : 

i managing stubborn fish. We tested the size-30 spinning reel and the 6.4:1 caster. ; 
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BOUTIQUE 

TACKLE 

SMALL MANUFACTURERS THAT 
MAKE BIG-TIME RODS AND REELS 



1 Searching for a workhorse spinning rod? 
Look no further than the Sewell Si In- 
shore f^i4o; sewellrodsxom). The 
7-footer (medium action with a fast taper) 
sports a MicroWave guide system and is ca- 
pable of throwing lures weighing between 
Vs and 1 ounce on 10- to 20-pound-test line. 

e l3 Fishing— a company that got its 
start making fishing rod components — 
has produced one of the finest baitcast- 
ing reels on the market: the Concept E ($38o; 
13 fishing.com). Ceramic spool bearings spin 
in perfect concert as a six-way centrifugal 
cast control feathers line fluidly. 

3 Fitzgerald Rods offers a multipur- 
pose 7-foot spinner that impressed 
with its versatility. The Stunner HD 
($ 170 ; fitzgeraldrods.com), with its me- 
dium action and 14- to Vs-ounce rating (6- to 
12-pound-test), is an all-day fishing machine. 

1 1 Duckett Fishing's line of super-popular 
Ui rods has made them a top semi-custom 
I rod builder. Their new Duckett 360 bait- 
caster is proof they're serious about the reel 
game, too (see "The Winners," p. 20). 

5 The new Edge brand of rods is the lat- 
est brainchild of legendary rod maker 
Gary Loomis. Handmade in the U.S., 
the First Strike ($ 400 ; edgerods.com) and 
Black Widow ($sso) lines include a combined 
16 rods that feature nothing but state-of- 
the-art materials. 
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Ilf, The Orochi XX Stinger 

EDITOR’S Shot might be the fin- 
■ CHOICE 1 r* 

est finesse spinning 

rod ever crafted. It controls 
baits like it's an extension of the 
angler's arm, and it helps him 
systematically carve up a piece 
of water with the precision of a 
surgeon's scalpel. 

When working finesse-style 
baits, feel is key and the blank 
dictates performance. No spin- 
ning rod that we've tested in re- 
cent years has the sensitivity of 
the Stinger Shot. The low-resin, 
four-axis butt-to-midsection 
carbon wrap provides a solid 
foundation for managing husky 
fish, while the ultrafast taper 
provides real-time lure feed- 
back. Billed as a "drop-shot" rod, 
the Stinger Shot is perfectly 
suited for any light-lining assign- 
ment and is sure to impress even 
the most discerning angler. 


Newcomer No. 8 is the 


IM 


GREAT budget-minded sis- 
ter brand of 13 Fishing, 
and their FlellBent Inshore rod 
is built for the serious angler 
who isn't flush with cash. Qual- 
ity components abound, start- 
ing with a delightful 24-ton 
graphite blank that has ample 
backbone to muscle fish, yet 
a light tip that induces strikes 
with an enticing twitch. 

The soft-touch reel seat is 
thoughtfully shaped to comfort- 
ably accommodate fingers, and a 
full-length cork handle is perfect 
for throwing large lures to hun- 
gry fish (interestingly, the rod is 
rated for Vs- to V-ounce baits 
despite its medium action). Nine 
black, single-foot stainless-steel 
guides with tough zirconium in- 
serts keep the line runningtrue. 
For just $60, the FlellBent is a 
heckof a lot of rod. 


Ilf Introduced some three 

EDITOR’S decades ago, the IMX 
CHOICE ° 

comes in an astounding 

38 models designed for every 
technique imaginable, from 
shaky heads to punching. 

Today's IMX is 15 percent 
lighter than previous builds, and 
is well appointed with top-shelf 
components like Fuji K-Frame 
running guides (which reduce 
weight while improving rod bal- 
ance) and an ACS-ll reel seatthat 
offers great feel. 

A slender, full-length grade- 
A cork grip gives the rod a retro 
feel and is large enough for com- 
fortable two-handed casts. Man- 
ufactured in the U.S.,the IMX 
has a rich, dipped finish, and gor- 
geous guide wraps that are a tes- 
tament to G.Loomis' enduring 
commitment to quality. A limited 
lifetime warranty makes this a 
solid investment. 
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BALANCE ON A BUDGET 

THREE PERFECTLY MATCHED— AND PRICED— ROD-AND-REEL PAIRINGS 


I NO. 8 BLACKOUT AND DAIWA AIRD The Blackout's ($80; no8tockle.com] medium action and 

fast taper (rated for 10- to 17-pound-test and %- to Vs-ounce lures) give it a "just-right" feel 
that's perfect for crankbaits, jerkbaits, weightless soft plastics, and light blade baits. The 
AIRD [$80; doiwo.com) syncs with it nicely, providing a utilitarian 6.3:1 retrieve. Dual casting 
controls, an oversize handle, and a stout drag round out a solid, value-packed reel. 


a ST. CROIX TRIUMPH X AND BASS PRO SHOPS PRO QUALIFIER Here's a versatile rig for a 
wide range of techniques, from crawling soft plastics to twitching topwaters to yanking jerk- 
baits. The 7-foot medium-action Triumph X ($100; stcroixrods.com) carries the aspirational 
St. Croix moniker at an attainable price. The Pro Qualifier ($80; basspro.com) comes with 
two spools— great for quickly changing line style or poundage as the situation dictates. 

3 LAMIGLAS EXCEL II AND OKUMA CERROS The quality EXCEL 1 1 ($120; lamiglas.com) fea- 
tures an 11-piece guide train, a comfortable split grip, and a soft action. The Cerros ($120; 
okumafishing.com) boasts a fast 73:1 retrieve and a capable drag. The rod's gentle action, 
matched with the reel's speedy retrieve, results in a combo that is great for burning lipped or 
lipless crankbaits when searching for active fish, or for pulling buzzbaits. 


Ill Trey Kistler has been 

GREAT producing high-quality 
semi-custom and cus- 
tom rods for years. The Magne- 
sium TS (Technique Specific) de- 
livers that same Kistler quality, 
but at a very palatable price. De- 
spite its stout appearance, the 
rod is all-day light and possesses 
a delicate balance and sublime 
action. The light tip shines, of- 
fering plenty of give when coax- 
ing heavy fish buttoned to light- 
gauge wire hooks. 

The Magnesium TS's blank is 
super responsive, bringing baits 
to life in the water and perfectly 
telegraphing their behavior back 
to the angler. While these rods 
are advertised as technique- 
specific, they are in fact ex- 
tremely versatile. The crankbait 
rod we tested would be equally 
capable of throwing shaky heads, 
light Carolina rigs, or jerkbaits. 
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i 

MEGADA55 

STINGER SHOT 

$275 / MEGABA55U5A.COM 

NO. 0 TACKLE 

HELLDENT INSHORE 

$60 / N08TACKLE.COM 

G.LDDMIS 

IMX 

$295/ GLOOMI5.COM 

KISTLER 

MAGNESIOMTS 

$160 / KI5TLERROD5.COM 
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OUR PET PEEVES 

PESKY DESIGN FLAWS THAT WE WISH WOULD GO AWAY 


After literally hundreds of hours testing 
tackle over the years, weVe assembled 
a list of tackle design gripes. To wit: 

X EXPOSED THREADS 

Nothing is more distracting when fight- 
ing a fish than a fistful of reel-seat 
threads. Is it so difficult to cover the fore 
part of the reel seat with EVA or cork? 

OVERSIZE SPOOLS 

Do we really need a spool that holds 
200-plus yards of very expensive line? 
And since when do the fish these reels 
are designed to fight make runs the 
length of two football fields? The drag is 
your friend, people. Learn to use it. 


IRKSOME CASTING SPOOLS 

Too many baitcasting reels lack a place 
on the spool to tie off the line. Please, 
designers of reels, either wrap the spool 
with a strip of rubber or drill two holes 
through which we can thread our line. 

X INACCURATE ROD RATINGS 

Without fail, in every Tackle Test there's 
at least one rod (though usually more) 
that's rated medium but fishes like a flip- 
ping stick. 

ILL-PLACED HOOK KEEPERS^ 

We've suffered more than a few sliced ^ 

fingers over the years as a result of 
sharp, badly placed hook keepers. 


ACTION VS. POWER 

S/ 

ROD-RATING TERMINOLOGY 
EXPLAINED 

When it comes to rod ratings, many 
anglers erroneously use the terms 
"action" and "power" interchangeably. 

A rod's action describes where a rod 
bends when weight is imparted on the 
tip. A rod that is described as "fast" 
bends in the top third of the blank 
(and an "extra-fast" rod bends even 
higher). Medium-action rods bend in 
the top half or so, while slow-action 
rods bend along the entire length of 
the blank, starting in the lower third. 
The Edge First Strike, with a nimble tip 
living up to its "extra fast" rating, had 
the truest action of our test rods. 

"Power" describes a rod's lifting 
strength, and the rating is typically 
either heavy, medium-heavy, me- 
dium, medium-light, or light. A rod's 
power correlates to its suggested line 
weight (e.g., heavy rods work best with 
heavier pound-test line). Daiwa's Zil- 
lion rods, with their radially wrapped, 
heavy-power blanks, could probably 
lift a piano out of the Mariana Trench. 



STELLAAAAA! 

THE ULTIMATE ''MONEY IS NO OBJECT" FISHING REEL 


^IncludingtheShimano Stella FI inourfield of spinning reels would have been 
like testing a Bugatti Veyron against mid-size sedans. Flowever, this marvel of 
engineering (priced like a work of fine art at $790) deserves a few words. 

Seeking unparalleled smoothness, project engineers placed bearings on or 
polished every friction-producing surface in the reel, resulting in a nearly ef- 
fortless retrieve. Meanwhile, the reinforced frame eliminates power-robbing 
flexure when fighting fish. Oversize, precision-ground polished gears transfer 
power from the handle through the transmission with no energy loss, thanks 
to the seemingly impossibly tight tolerances and fit. Large drag washers sup- 
port the spool, while a proprietary wave spring applies consistent pressure. 
The result is absurdly good resolution across the full drag friction curve for 
the best payout system you'll find on a spinner. Twelve triple-containment 
gaskets seal the reel, keeping out any water and crud that could negatively 
affect performance. 

The bottom line: The Shimano Stella is liquid-metal smooth and, without 
question, the finest spinning reel money can buy. 
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DAIWA BALLISTIC EX 

$200 

WRIGHT & MCGILL SKEET REESE 
VICTORY PRO CARBON 


$160 




QUANTUM SMOKE SPEED FREAK | $179 | 6.4 | 6.2 | 6 | 7 | 6.2 | 7 | 6.8 | 7.8 | 5.8 


lew's TOURNAMENT PRO TP300HP i 'j 6.6 6.4 6.3 6 5.8 6.2 6.4 ^ 6.2 5.6 


BASS PRO SHOPS PRO QUALIFIER 


$80 



6.4 I 6 6.2 5.8 5 


[ 


71.6 

65.2 


64.5 


64 
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+ The term "precision fire- 
arm" tends to conjure 
images of bull-barreled rifles, 
but why not shotguns? Is pow- 
dering a 43-inch-wide clay at 
60 yards or smacking a tur- 
key's head at 50 paces any less 
impressive than making a 1,000- 
yard rifle shot? Here's howto 
dial in your shotgun — and your 
marksmanship— to go long. 
BYKYLEWINTERSTEEN 




Don't beat yourself up while practicing 
with your turkey gun. Set up clay targets 
at different distances and shoot them from 
field positions with light target loads. 






P roperly pattern- 
ing a shotgun is 
imperative, espe- 
cially for lengthy 
shots. Your mission is to de- 
termine pattern percentage 
and point of impact, and to 
zero your gun. 

PATTIlHIS! niEIMSITY 

First, tack up a 50-inch 
sheet of paper to capture 
the entire pattern and draw 
a 5-inch bull in the center. 
Move back 40 yards, place 
the shotgun bead directly 
below the bull's-eye and fire. 
Some prescribe shooting 
10 patterns (each on a clean 


target) and averaging the re- 
sults; shoot at least three. 

Locate the densest por- 
tion of the pattern and draw 
a 30-inch circle around it. 
Count the pellet strikes 
within the circle and divide 
by your shotshell's total pel- 
let count— this is your pat- 
tern percentage. Get the 
pellet count off the shell 
maker's website or cut one 
open and tally it yourself. 

An appropriate percent- 
age depends on the in- 
tended application. For ex- 
ample, for 40-yard shots on 
game birds (l Yi ounces of 
No. 5 shot) and longer clays 


shots (1 Vb ounces of No. 7 Y 2 
shot), I want my 12-gauge 
shotgun patterns in the 
60 percent range. Gener- 
ally this is achievable with 
a Modified choke, though 
some loads require addi- 
tional constriction. If you are 
unable to achieve these per- 
centages, first try a differ- 
ent type of shotshell, then a 
new choke tube— with a lit- 
tle experimentation, almost 
all shotguns will shoot well. 

A 

SMCinTHlBClHlL 

Next, consider point of im- 
pact (POl)— the center of 


your 30-inch circle— in rela- 
tion to the bull's-eye. Note 
that POl is most easily as- 
sessed with a Full choke. A 
dedicated turkey gun's POl 
can be adjusted by simply 
zeroing an optical reticle or 
sights, but bead-only shot- 
guns require more creativ- 
ity-more on that shortly. 

Most field shotguns 
will impact slightly high or 
dead-on. Both are satis- 
factory, but a shotgun that 
impacts low or excessively 
high (unless intended for 
trap) is not. Slightly left 
and right POl are common, 
but several inches of devia- 


Developing 
a consistent 
mount, with the 
cheek firmly on 
the stock, will 
help you avoid 
shooting over 
targets. 


EXTEND YOUR RANGE DN TURKEYS 


► JUST HOW FAR can today's specialized 
turkey guns be stretched? 

"I'll shoot a turkey all day long at 60 
yards," says Jason Flart, vice president of 
Marolina Outdoor and owner of 17 cus- 
tomized turkey guns. 

Creating an ultra-tuned setup is easier 


than you may think. According to Flart, 
the major tweaks include the right after- 
market choke, a crisp trigger (Flart in- 
stalls Timneys and tunes them to break 
at 3 pounds), and a stability-enhancing 
stock. 

"Most important, mount a quality red- 


dot optic," Flart adds. "At 50 yards, a bead 
obscures the turkey's entire head." 

A stock with a pistol grip and an adjust- 
able length of pull is easier to wield and 
more stable when turkey hunting. 

Once the gun is assembled, Flart pat- 
terns it using a 10-inch circle. 
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ALAMY (TURKEY); YNGVE ASK (CLAYS SHOOTER) 



tion are a problem. 

Sometimes simply 
switching ammo is the so- 
lution. My Beretta DT-10 
hits dead-on with almost 
everything I feed it, but its 
POl with one popular game 
load is remarkably high- 
left. Secondarily, changing 
choke tube brands can also 
improve POl, particularly 
for left-to-right issues. 

CilJIS! FIT 

If your POl remains out of 
whack, an improper gun fit 
is the likely culprit. This can 
be adjusted through trial 
and error, but British legend 
E.J. Churchill found a short- 
cut: At 1 6 yards, a Vie-inch 
adjustment to the stock 
moves POl 1 inch. Shotgun 
hitting 2 inches high? Just 
drop the comb by Va inch to 
get on target. Conversely, a 
low POl typically requires a 
higher comb. A left or right 
POl is often indicative of a 
cast issue or possibly a low 
comb. For a right-handed 
shooter, more cast (mov- 
ing the stock to the right) 
shifts POl right, while less 
cast (moving the stock left) 
shifts POl left. 

You can easily add 
leather pads to the stock to 
raise comb height. To add 
drop or adjust cast, use a 
shim kit. These often come 
with new shotguns, or they 
can be purchased online. Do 
this, and your shooting will 
be on target. 
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SHOOTING 


THE FIELD //BUST CLAYS AT 60 YARDS 


» ADVANCED SPORTING CLAYS courses might present 
6o-yard targets, but how the heck do you hit 30 mph 
birds at such a distance? 

"It can actually be very simple, but you have to un- 
derstand the sight picture," says Gil Ash, founder of the 
OSP Shooting School (ospshootingschooLcom). 

For a right-handed shooter, proper sight picture on 
a left-crosser is achieved by focusing both eyes on the 
clay and smoothly "inserting" the barrel ahead of the 
bird. For a right-crosser, look over the barrels— avoid 
temptation to look at them— and again focus on the 
target while mounting ahead of the bird. Intense target 
focus allows your mental calculator to process vast dis 
tance and speed. 

"Most shooters look down the barrel, which causes 
them to shoot behind," Ash explains. 

The next step is matching your gun's speed to that 
of the clay. 

"That dramatically increases your chances of hit- 
ting the target," Ash says. "Don't overthink lead or look 
at the gap between barrel and bird. Your brain knows 
when to pull the trigger." 

Ash suggests a Modified choke and 1 Va ounces of 
No. 7 Y 2 shot for 6o-yard clays. Flowever, he says that 
load selection is less essential than proper technique. 
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We want to put your buck on 
the cover of Outdoor Lifel 

Submit a photo of yourself with 
your 2014 buck, notable mea- 
surements of the animal, and a 
brief story of the hunt. You and 
your deer could be featured in 
an Outdoor Life issue! 
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MOSSBERG nmnoT 

THE COMPANY'S FIRST DANGEROUS-GAME RIFLE BY JOHN B. SNOW 


T he Patriot heralds a new direction for Mossberg, one that 
the company is excited about, and rightly so. This rifle is the 
finest gun Mossberg has built recently both in terms of its 
performance and its aesthetics. 

The latter observation is the more evident of the two. The Patriot 
doesn't have a typical Mossberg look. I'm not sure 
there is a kind way to put it, but pretty rifles with 
sleek lines have not been a hallmark of the company 
to date. The ATR, 4x4, and MVP Flex rifles, to offer 
up some modern examples, have their virtues, but 
sex appeal is not among them. 

The Patriot, in contrast, has a readily identifi- 
able classic American look. The company crafted 
the stock along the lines of the Winchester Model 
70. One could do much worse than to mimic the 
flat comb and other proportions of that iconic 
silhouette. 

Other refined touches on the stock include a 
raised cheekpiece, an attractive laminate wood 
stock, and a thick recoil pad that is seamlessly fitted to the 
buttstock. 

Looking down the length of the rifle, another thing that jumps out 
are the two crossbolts running through the stock. These also indi- 
cate that Mossberg is doing something different. 


Built for Big Critters 

Crossbolts, used to add strength to a stock that is subjected to 
heavy recoil, are common on dangerous-game rifles. The Patriot is 
chambered in the heavy-hitting .375 Ruger, which qualifies it for use 
on the Big Nasties of Africa, and this is the first time Mossberg has 
wandered into this territory. 

I carried this rifle in Alaska on a 10-day hunt for 
grizzly bears last fall and had no reservations about 
doing so. Not only is the cartridge an excellent 
choice for big bears, but the rifle performed in a way 
that gave me confidence while I crept along brush- 
choked streams in search of a big boar. 

With its 22-inch sporter-weight barrel, the Patriot 
is light and handy. Mine weighed just 7 pounds 6 
ounces unscoped and moved in a lively fashion while 
shooting. The thick recoil pad helped tame the rifle's 
substantial kick but wasn't so sticky that it would 
hang up on my jacket when I brought it to my shoul- 
der. The two-position safety by the bolt shroud was 
simple and instinctive to use, and the crisp trigger made it easy to 
break the shot when desired. 

Cloverleaf Accuracy 

The action cycled smoothly for me, and the gun fed and ejected 


► STATS 

Caliber .375 Ruger 

Capacity 3+1 
Weight 7 lb. 6 oz. 

Trigger Pull 2 lb. 4 oz. 
Barrel Length 22 in. 
Overall Length 42% in. 
Price $584 

Contact mossberg.com 


^ PERFORMANCE 

Flandling I Reliability j Accuracy I Meets Purpose 1 Versatility 

DESIGN 

Craftsmanship | Ergonomics 1 Durability [ Aesthetics 

VALUE 
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The Patriot comes with 
scope bases already 
affixed to the receiver. 


without any issues. 

The rifle's accuracy is also 
excellent. With dangerous-game 
rifles, I eschew Outdoor Life's 
typical 5-shot protocol for 
shooting groups in favor of the 
more common 3-shot groups, 
out of respect for my shoulder. 
Though shooting the Patriot off 
the bench wasn't pleasant, the 
tiny groups it made at 1 00 yards 
were as lovely as you could ask 
for. Group sizes averaged 0.896 
inches using three different bul- 
let weights and styles. The small- 
est group was O.571 inches with 
Hornady's 250-gr. GMX round. 

Getting that kind of accuracy 
requires a lot of things from a 
rifle. I already mentioned the 
Patriot's nice trigger. Add to that 
a well-made barrel and good 
ammo, and that nearly explains 
it. But another key to accuracy is 
a solid connection between the 
action and stock, and the Patriot 
has a simple but smart way of 
doing that. 

The magazine well is actually 
part of a large polymer insert 
with two tabs that jut off it, one 
that points toward the muzzle 
and another that points toward 
the buttpad. These tabs are 
sandwiched between the action 


and the stock so that when the 
guard screws are tightened 
down, they create a solid anchor 
that binds the two together, en- 
hancing accuracy. 

The detachable box magazine 
is the only part of the rifle I had 
any issues with. It functions very 
well, is easy to load, and slips 
into and out of the magazine well 
in a positive fashion. My gripe 
with it was this: The magazine is 
meant to take three .375 Ruger 
shells, but I was able to stuff a 
fourth in there without too much 
effort. Unfortunately, with four in 
the magazine, the rounds won't 
feed. Also, when I went to pry out 
the top cartridge, I took a chip 
out of the magazine feed lip. Be- 
ing a thorough gun reviewer— or 
a slow learner, take your pick — I 
did this twice, both times with 
similar results. 

Budget Beater 

I'm not sure if this counts as 
saving the best news for last, 
given how well the rifle per- 
formed, but the M5RP on the 
Patriot is $584, which makes it 
an exceptional value. For a rifle 
that can take any game on earth, 
the Patriot in .375 Ruger is eas- 
ily the best bargain out there. 



+ lt can be difficult to adorn laminate wood stocks 
with traditional checkering that looks good. Moss- 
berg's answer was to laser-engrave the stock with 
stippling contained within borders defined by fine lines. 
This solution is attractive and provides excellent grip. 



+ Detachable box magazines are not typically found 
on dangerous-game rifles, the concern being that 
it could fall free mid-buffalo charge. But people 
shoot dangerous game with single-shot rifles frequently, 
so that wouldn't deter me from using it on safari. 
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I magine how little a student would progress if 
every time he raised his hand in class, the teacher 
punched him in the shoulder. Without a positive 
response, no student, 9 to 90, ever learns his 
lessons and in fact will quickly backslide. That princi- 
ple applies to learning how to correctly shoot a hunt- 
ing rifle, too. 

Any significant kick hampers a student from moving 
forward. A young hunter who has been socked in his 
skinny shoulder a dozen times has little focus on trig- 
ger control or a steady aim when dreading the impend- 


ing punch. Instead, he cringes and yanks the trigger. 

Practicing before deer season this year, my son 
Dylan gripped the stock of his Mossberg .308 Win- 
chester like it was an ax handle, worried about shooting 
well and anticipating the hard recoil. He relaxed when I 
told him the reduced recoil .308 loads he was goingto 
shoot kicked about like a pat on the back. After a few 
shots his bullets started clustering in the sticking point 
of a deer target at 50 and then 1 00 yards. Dylan has 
shot about 125 of those mild .308 loads now, and he's 
well on his way to becoming a capable shot. 


REDUCED RECDILHANDLDADS 


CARTRIDGE 


BULLET 

IGRAINS] 

POWDER/WEIGHT 

(GRAINS] 

MV 

(FPS) 

ME 

(FT.-LB. 1 

HRN.V-MAX(75) 

VARGET/38.0 

2,751 

1,260 


FACTORY LOAD RECOIL: 11.3 FT.-LB. FROM 100-GR. BULLET AT 2,960 FPS 


RECDIL 

IFT.-LB.l 


47% 


7MM-DBREM. 


SIERRA HPBT (130) 


H4895/35.2 


2,429 


1,703 


47% 


SIERRA SPT (125) 

H4198/28.5 

2,135 

1,265 

5.5 

67% 


FACTORY LOAD RECOIL: 17 FT.-LB. FROM 150-GR. BULLET AT 2,820 FPS 


HRN.A-MAX(155) |MR 4064/44.5 2,422 2,018 12.6 


FACTORY LOAD RECOIL: 20.4 FT.-LB. FROM 180-GR. BULLET AT 2,700 FPS 


HRN.SST(225) 


IMR 4064/56.0 


2,418 2,920 24.2 


FACTORY LOAD RECOIL: 39.5 FT.-LB. FROM 250-GR. BULLET AT 2,660 FPS 


Reload with 
reduced powder 
charges and 
lighter bullets 
to save your 
shoulder while 
practicing rifle 
marksmanship. 


FACTORY LOAD RECOIL: 16.3 FT.-LB. FROM 140-GR. BULLET AT 2,860 FPS 


5HD0T RIGHT 

Using the correct 
shooting stances 
and equipment 
can further reduce 
felt recoil and the 
tendency to flinch. 

Sit or kneel: 
Hunched over a 
bench, a body is 
rigid and absorbs 
all of a rifle's recoil. 

Shooting while 
sitting or kneeling 
allows the body to 
flex and roll with the 
recoil. Along-legged 
bipod is a great way 
to steady aim from 
these positions. 
Add a pad: A 1-inch 
recoil pad, like a 
Pachmayr Decelera- 
tor, absorbs recoil 
to the shoulder. A 
pad on the comb 
increases cheek 
contact and prevents 
the comb from gain- 
ing a running start at 
the jaw. 

Double plug: Muzzle 
blast is the startling 
part of recoil. Mini- 
mize it by wearing 
earplugs together 
with muffs and 
shootingglassesto 
shield your eyes. 


LIGHT LOADS H 

MAKE SOFT-KICKING RELOADS FOR PRACTICE BY JOHN HAVILAND 
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(Zomci:^ i4ome 
In XZed 'BLayLock ^ 
Ifiadierpiece i2,amp 

Treetop Majesty 
Table Lamp 

Stands 
15y2" High 





Showcases Ted Blaylock’s 
powerful “Canyon Protectors 
artwork on the 10" wide 
lamp shade 


Hand-sculpted tree lamp base with 
nest, eaglets and rocky terrain is 
hand-painted in true-to-nature detail 


Perfectly sized at about 15y2 inches 
high for versatile display options 


includes golden ball pull chain, 
long-iasting 9-watt CFL buib and 
Certificate of Authenticity 


Exceptional value; satisfaction guaranteed 

Order the “Treetop Majesty” Table Lamp now 
at four convenient installments of $29.99, for 
a total of $1 1 9.96. It is backed by our uncon- 
ditional, 365-day money-back guarantee, so > 

there’s no risk. The edition is limited to 295 
casting days, so don’t wait! Send no money * 
now. Just return the Reservation Application 
immediately. 

www.bradfordexchange.com/eaglelamp 




Shown much smaller than its 
impressive actual size of 
tsyz in. H. FREE 9-watt 
CFL bulb included. 


© 2013 Blaylock Originals, Inc. 

All rights reserved. 
©2013 BGE 01-1 7365-001 -BIR 


RESERVATION APPLICATION SEND NO MONEY NOW 


TaK 

BRADFORD KXCBAM3E 

-iinwK nKCOR- 


Mrs. Mr. Ms. 
Address 


Name (Please Print Clearly) 


9345 Milwaukee Avenue • Niles, IL 60714-1393 

YES. Please reserve the Treetop Majesty Table Lamp for me as 
described in this announcement. 

Limit: one per customer. Please Respond Promptly 


City 


State Zig 

OT-1 7365-001 -E901 91 

*Plus $14.99 shipping and service. Limited-edition presentation restricted to 295 casting days. Please allow 4-8 
weeks after initial payment for shipment. Sales subject to product availability and order acceptance. 
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LEOPOLD 

D-EVO 

A NEW SOLUTION TO AN AGE-OLD SHOOTING 
PROBLEM BY JOHNS. SNOW 







S peed versus precision. In dy- 
namic shooting situations— 
whether you're hunting or 
in competition— you're go- 
ing to have to trade one of 
these goals for the other. Often the deci- 
sion is based on shot distance. Targets up 
close can be taken much faster than those 
that are football fields away. A puzzle for 
shooters has been how to cut the time it 
takes to transition between the two. 

Competitive shooters have a couple of 
ways to tackle this. One is to attach a le- 
ver to the magnification ringof their rifle- 
scope so they can toggle from low to high 
magnification. The other is to employ a 
second set of sights on the rifle that they 
can look through bytiltingthe stock or 
otherwise repositioning their head. These 
methods work, but both require extra mo- 
tion on the part of the shooter. 

Leopold has created a dual-sight sys- 
tem that requires only the barest move- 
ment of the shooter's eye to transition be- 
tween a red-dot optic and a fixed-power 
6x20mm scope. The idea behind it is sim- 
ple, though the engineering is complex. 
With the rifle mounted, the shooter can 
see through both optics. The red-dot is 
in the top of the shooter's vision and the 
scope, called the D-EVO, is right below it. 
Both can be zeroed to the same point of 
impact, and by focusing on one instead of 
the other, the shooter can go from IX to 6X 
faster than the blink of an eye. 

I had a chance to use one of the proto- 
types, which have been developed in con- 
junction with units in our military's Joint 
Special Operations Command, and I found 
that the system is remarkable for its 
speed, accuracy, versatility, and bomb- 
proof construction. With just a bit of prac- 
tice, I moved at lightning speed between 
targets arrayed within 25 feet of me to 
others at 100 yards and beyond. Shooting 
from supported positions, I used the hold- 
over reticle in the in the D-EVO to easily 
hit targets out past 400 yards. The system 
does exactly what it is supposed to do. I 
can't wait to use it at my next 3-Gun match. 
The D-EVO costs $1,499 and the LCO, 
Leopold's red-dot optic, is $999- 




1 # 
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P CMR-W RETICLE 

^ The reticle in the D-EVO has a bold 
^ horseshoe-shaped semi-circle with a 
^ central aiming dot for quick target acqui- 
^ sition. The holdover marks are calibrated 
^ for heavier (think 77-grain) .223 Rem./ssG 
^ NATO rounds. With a 200-meter zero, the 
^ hash marks match up with bullet drops at 
^ 300, 400, 500, and 600 meters. The dots 

^ to either side of the hash marks are for moving targets. Those hash marks can 

^ wind-drift values of 10 and 20 mph. also be used to range targets of a known 

Mil-based marks on the long hori- size, as can the vertical mil scale on the 

zontal axis allow for compensation with left side of the reticle. 




[1]BEATDNIT 

The LCO, for 
Leopold Carbine 
Optic, is a red-dot 
sight encased in 
a machined alu- 
minum body for 
protection. This is 
Leopold's first op- 
tic of this kind. 


[BISEEYDURTARGET 

This dial controls 
the red dot's 1 6 
brightness level 
settings and incor- 
porates a push on- 
off switch. A CR123 
lithium battery 
provides up to five 
years of runtime. 


[3] GET IT WET 

Like the D-EVO, the 
LCO is waterproof 
and rated for dive 
depths of 66 feet. 

[4] RIAL IT IN 

A flat-blade screw- 
driver or cartridge 
rim can be used to 


move the y2 MOA 
windage and eleva- 
tion adjustments. 
The unit has posi- 
tive adjustments. 

The aiming dot in 
the optic subtends 
atl MOA, allowing 
for good precision 
for a IX optic. 
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The D-EVO allows a 
shooter to employ 
two sights nearly 
simultaneously. 




SAFETY 
PLUG TEST 


^ These bright- 
orange plugs 
from Chamber-View 
(chamber-viewxom) 
come in three models 
for shotguns, rifles, 
and handguns. 


THE QUESTION: 

Can the plug with- 
stand the tempera- 
tures generated by 
a hot rifle cham- 
ber? Some empty- 
chamber indicators 
can melt, creating a 
hard-to-clean mess 
in the action. 


THE TEST: 

I put 120 rounds— 
four 30-round 
mags— through my 
PWS MKII8 in the 
course of a couple of 
minutes while doing 
some rapid-fire tar- 
get transition drills 
at my range. The ri- 
fle was blazing hot 
when I dumped the 
fourth mag. I acci- 
dentally burned my 
thumb on the gas 
block, confirming 
the rifle's volcanic 
disposition. 

I popped the plug 
into the chamber, 
laid the rifle on the 
ground, and snapped 
the picture above. 


[SIPICKYDUH 

IMAGE 

The D-EVO, for 
Dual-Enhanced 
View Optic, rides 
just behind the 
red-dot sight. Its 
ocular lens has a 
flat top so that 
the image of the 


CMR-W reticle 
sits just beneath 
the image of the 
red dot in the 
other optic. 

The D-EVO 
has an offset 
body that allows 
it to see around 
the red-dot sight. 


[B]ZEHDIT 

Robust windage 
and elevation ad- 
justments move 
the reticle in 0.1 
mil increments. 

[7] BEATON IT 

A beveled alu- 
minum ring pro- 


tects the 20mm 
objective lens 
from damage. 

[B] MOUNT IT 

Both optics at- 
tach to a Pica- 
tinny rail with 
y2-inch nuts that 
can also be tight- 


ened with a large 
screwdriver. 

[B] SAVE SPACE 

The body of the 
D-EVO is com- 
pact, requiring 
just 3.2 inches 
of mounting sur- 
face on the rail. 


THE RESULT: 

I kept the plug in 
the chamber for 45 
minutes. When I got 
back to my work- 
shop, I pulled it out 
and everything was 
fine. The Chamber- 
View passed with 
full marks. 

—John B, Snow 
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“My little girl yesterday, 



DIAMOND PENDANT 


The perfect ivaj to “I love you!” 


Y ou have loved and cared for her since the day she was born, 
Now, give yotir daughter something that will let her know 
she’s always in your heartf She will be inspired by this breath- 
taking pendant engraved with the tender words: “My little girl 
yesterday, my friend today, nry daughter forever. 1 LOVn YOU,” 



Beautifully Presented 
Your pendant arrives in a 
satin-lined presentation box 
at no extra charge. 


Pendant \ 
shown 
actual size. 


Exquisitely designed. 

This stunning 14ki gold-plated pendant is expertly hand-set 
with sparkling diamonds. Hanging gently Irom an 18-ineh 
chain, this pendant beautifully puts into words ail that she 
means io you. Without a doubt, this is one gift she will 
treasure foreveri 


The perfect gift - order today! 

The My Daughter “J Love You” Diamond 
Pendaih can be yours to give lor $99 plus 
S7^ shipping and service, payable in three 
monthly installments of $35®. Your 
satisfaction is guaranteed. If yon are not 
delighted, simply return it within 90 
days for a full refund. Don’t delay - 
order this wonderful gift for your 
daughter today ! 





The hack is beautifully 
engraved with a 
loving sentiment. 


©MBI 


The PrtTibur)- Mini 
47 xU-^rtUf 

Nom-Jilk. CT 

Yes! Reserve the My Daughter “I Love You” Diamond 
Pendant as described in this announcement. 


Pf!^ kVATIi:-:'M ^tftlC^IIOS 


Address , 


Send 
no money 


Please print clearly. 


Signature . 


Orders subject to acceptance. 


City/State/Zip . 


For fastest delivery: 1-800-741-8718 • www.danburymint.com 


2965004 1E05 6 



ALAMY <7) 



Entering 


the Dan 
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And then, all of a sudden... 



: ^ 

A 

As hunters and fishermen, we face a degree of danger every time we 
step outdoors. While we typically don't actively seek out danger (like 
those lunatics who climb mountains just to jump off them), we tend to 
find ourselves in survival situations when we least expect to— as you'll 
read in "Unexpected Baptism," starting on the next page. Then, we pres- 
ent a stark look at just how people die in the outdoors. But, as you'll read 
starting on p. 46, with the right skill set we can make it home again. 





BY 1 THE EDITORS 
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Unexpected 

Baptism 



IT’S THE SATURDAY BEFORE 
Thanksgiving, and I’ve drawn reservation 
number i in the lotteiy for a duck blind at 
a decent state wildlife area near Los Ba- 
nos, California. Gathering my gear around 
I a.m., the day hands me the first of many 
choices: Which dog wiU accompany me? 

Sky is an 8-month-oId male chocolate 
Lab who I’m trying to give as much real- 
life experience as possible. Stormy, also a 
chocolate Lab, is 5 years old, and her expe- 
rience would come in handy in the thick 
marsh. Stormy gets the nod. 

The weather forecast calls for the pos- 
sibility of fog, but the drive down In- 
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IT WAS SUPPOSED TO BE A 
BANNER MORNING OE DUCK 
HUNTING. INSTEAD, A MAN 
AND HIS DOG ARE EORCED TO 
ESCAPE EROM A EREEZING, 
WATERY HELL 
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terstate 5 is dear. I stop in Santa Nella 
for gas and lock Stormy in the camper 
shell before going inside the station. 

It’s a habit I started after I met a sad old 
man long ago in the pheasant fields up 
by Colusa. He was driving around look- 
ing for his German shorthair, which had 
been stolen from his unlocked camper 
shell at a cafe. I shudder to think about 
what became of that dog. I’ve heard sto- 
ries of dog- fighting gangs that kidnap 
dogs to be used for practice. 

As I approach the marsh, the fog begins 
to build. I remind myself to be careful— 
not even the best day of hunting would be 
worth an accident— but at a curve I hit a 
soft shoulder and begin to lose control of 
the truck. I tiy to correct but it’s too late, 
and before I know it I’m in a slide, sud- 
denly tiying my best to keep the truck 
from rolling. With a clang, the back of the 
pickup goes over a steep bank. The truck 
slowly slides backward and down, then it 
seems to splash and become level. There is 
a series of flashes, clicks, and whirs before 
all lights and electronics go out. I realize 
that my truck is now floating. In the dim 
light I can barely make out that I’m in a 
large canal. I pray that the water isn’t deep. 

TRAPPED 

At first the scene seems peaceful, almost 
beautiful. My truck floats gently down- 
stream and spins slowly in the current. 

I snap out of the mesmerizing moment 
and realize that the truck will soon be un- 
derwater. I try to open the door, but it’s 



locked. The water has shorted the electri- 
cal system. I pull up on the door locks and 
try again but cannot open the doors. 

I start going through a mental checklist 
of things that I could use to break a win- 
dow. I remember that years ago I received 
a glass breaker for subscribing to an out- 
door magazine. One end of the tool is the 
breaker, the other a small aluminum flash- 
light. I had put it in the center console just 
in case. I clench the tool and give the pas- 
senger window a sharp hit, fully expecting 
the glass to shatter. The breaker merely 
bounces off. I hit it again with the same 
result. To increase the force of the impact, 
I tiy a two-handed swing, but I only man- 
age to deeply scratch the window. 


HD 





With each failed attempt, the urgency 
of my situation builds. Water gathers at 
my feet. It occurs to me that the rear win- 
dow might be thinner or weaker. I take 
multiple swings at it, but the glass doesn’t 
break. It’s time to try something new. I 
wonder if the larger muscles in my thighs 
might be more effective, so I lie down on 
the seat and try to kick out the driver-side 
window, but my feet just bounce off. By 
this point the truck’s exterior is mostly 
submerged and the water is pushing 
against the window. The water level in 
the cab is cresting the seat, and cold water 
soaks my back and neck. I tiy to kick out 
the window for a while longer, but the wa- 
ter rises above my reclined head. 
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I sit up and brainstorm my next move. 
My toolbox is behind the seat. If I can 
reach a wrench or a large screwdriver, ei- 
ther would surely break a window. Al- 
though I tiy to be well prepared, I never 
anticipated needing to access the toolbox 
from inside the cab. While I’m wrestling 
with the seat, the water level rises to my 
neck. In order to reach the toolbox, I need 
to hold my breath and dive for it. I go un- 
der but can’t piy it loose. I come up for air 
and go down a second time. In my descent 
I become aware of various objects floating 
around me: a squeegee, a foldable wind- 
shield cover, a small pillow. The inside of 
my truck cab has become a giant snow 
globe and I’m a captive within it. 


Af" 


HI 


/ 



OUTDOOR LIFE 


SURVIVAL: FIRST PERSON 


I tiy the door handle again to no avail. I 
continue to tiy to wrestle the toolbox free, 
but it can only be removed by sliding it to- 
ward an open door. While wrestling with 
the toolbox, my hand bumps against my 
fire extinguisher. Because it is made of 
relatively soft: aluminum, it's not my tool 
of choice, but fm running out of time and 
options. I grasp the handle with my right 
hand and the cylinder with my left and 
use it as a battering ram. The extinguisher, 
too, merely bounces off the glass. The wa- 
ter level has risen so that fm now swing- 
ing the extinguisher underwater. My only 
hope is to weaken the window through 
repeated impact. By this time the water 
level is about 4 inches from the cab ceil- 
ing, and I have to gulp air, submerge, and 
take as many swings as my breath will al- 
low. My fear has grown to the point that 


WHEN I TRY TO 
MOVE MY FINGERS. 
THE HOLE IN MY 
PALM MAKES A 


RANGE SUCKjNG 
UNO. LIKE 
MEDNECHEW- 
G WITH HIS 
MOUTH OPEN. 


if S now approaching panic. A part of me 
just wants to give up rational behavior and 
scream at the top of my lungs. 

HOPE 

They say that in a near-death experience, 
your life flashes before your eyes. I believe 
what causes this is the release of a huge 
amount of adrenaline and other chemicals. 
My brain is now operating at a thousand 
times its regular speed. Every thought IVe 
ever had, every feeling I’ve ever felt rushes 
in. I think of all the people I've known, the 
experiences I’ve had, and the experiences 
I’ll never have. It takes all of my remaining 
willpower to shut oflF the torrent and put 
those thoughts and feelings aside and con- 
centrate on the task at hand. 

After I clear my mind, the next thought 
that comes to me is a plea: “God, please 
help me.” An internal voice responds, 

“You have a little more time. What will you 
do with it?” I then realize that the water 
level has stopped rising and is holding at 
2 inches from the ceiling of the truck. I re- 
spond, “I’m going to try a little harder.” I 
continue taking gulps of air, submerging, 
and swinging the fire extinguisher as hard 
as I can. I do this for probably three or 
four minutes, though it seems much lon- 
ger. With each cycle, the air becomes thin- 
ner. It’s dark and cold, and I’m exhausted. 
I’m embarrassed to admit that for a couple 
of seconds I contemplate giving up. Then 
I remember that Stormy is under the 
camper shell having the same experience. 

I continue swinging away for another 
minute or two and suddenly the impact 
feels different. I extend my left hand and 
feel a hole in the window. I’m going to 
live! I use the fire extinguisher to break 
away the rest of the glass and swim out the 
window. Once at the camper shell door, I 
twist the handle and am sickened by the 
realization that it’s locked. I’ve heard that 
under extreme conditions the human 
body is capable of exaggerated strength, 
and I can now vouch for that. I piy my fin- 
gers under the shell door and lift with ev- 
eiything I have. The door locks break like 
they’re made of cheap plastic. I can hear 
splashing from under the shell and call for 
Stormy. She swims out, and to my amaze- 
ment, she’s clutching a half-filled wa- 
ter jug in her mouth as a flotation device. 
Stormy has always been a bright dog, but I 
could never have expected that. 

I look around to get my bearings and 
push off of the truck and swim for shore. 

I tiy to climb up the side of the canal but 
the sides are smooth, wet concrete, sloped 
at a 45 -degree angle. I go back to the truck, 
sit on top, and rest a while. Stormy has 
clawed her way to the top of the bank, 
but when she sees that I can’t make it she 






comes back to join me at the truck. When 
she swims alongside, I pull her up and no- 
tice that my hands hurt. The tips of my 
fingers have worn off, I have multiple cuts 
from ripping the camper shell door open, 
and there’s a hole in my right palm the 
size of a quarter. The glass breaker had 
punched a hole in my hand down to the 
bone. I can’t feel or move the middle and 
index fingers on my right hand. When 
I try to move my fingers, the hole in my 
palm makes a strange sucking sound, like 
someone chewing with his mouth open. 

In all of the excitement I had not felt a 
thing, but now my hand starts to throb. 

SALVATION 

After 15 minutes, it’s time to again tackle 
the concrete slope. It is both psychologi- 
cally and physically difficult to get back 
into the water, but I don’t have much 
choice. I tiy to climb the wall of the canal, 
but I merely scrape away more of my fin- 
gertips and further exhaust myself I re- 
treat to the relative safety of my truck is- 
land to think things through. 

The canal sits below the road and is 
screened by a wall of cattails, so I can’t 
count on help from a passing motor- 
ist. I can’t climb up the sides of the canal 
with my hands in the condition they’re in. 
Then I remember that these concrete ca- 
nals usually have ladders every few hun- 
dred yards along their banks. The fog and 
darkness prevent me from seeing farther 
than 10 yards. I must wait for better vis- 
ibility to confirm the existence of a lad- 
der. I had entered the water at approxi- 
mately 5 a.m. I know that it will be a long 
and painful wait, during which time I will 
undoubtedly experience the symptoms of 
hypothermia. 

The hours until daylight are the longest 
of my life. I spend them kneeling against 
Stormy to conserve body heat. I realize I 
need to move my muscles enough to stay 
warm but not so much that I’ll be tired 
when I try again to swim to safety. 

After what seems like an eternity, the 
sun begins to peek over the horizon. At 
about 8 a.m. the fog starts to lift. I strain to 
look for signs of a ladder. About 60 yards 
downstream, I see what appear to be steel 
ladder rungs embedded in the concrete 
walls of the canal. Farther downstream 
the canal dead-ends and runs into an un- 
derground pipe. About 70 yards upstream 
there appears to be another set of rungs. 

A slight breeze is blowing downstream, 
so the wind and the current suggest that a 
swim that way would be easiest. But I must 
be sure. If I swim that way and there is no 
ladder, I won’t be able to make it back. I 
force myself to hold off until I’m positive. 

As I’m waiting, movement upstream 



THE AUTHOR AND STORMY CONTINUETO HUNT BIRDS TOGETHER. THIS 
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catches my eye. A small flock of black- 
birds is drinking along the water’s edge 
near what I’m hoping are the ladder 
rungs. I concentrate on the birds and 
mentally plead for one of them to give me 
a sign that confirms my hunch. As if on 
cue, a bird flits up and perches atop a rung 
one foot above the water. 

The news is bittersweet, though. I’m 
glad for the confirmation, but the thought 
of getting back into the water is repulsive. 
Not only will it be cold, but I’m not sure 
I can even reach the ladder. It’s only 70 
yards away, and I’m a certified diver and 
a decent swimmer, but I’m h3rpothermic 
and tired, and my legs are cramping. I start 
to think that it might be my last swim. 

I step down into the water and onto 
the truck bumper. The cold water takes 
my breath away. I push oflF and start to 
swim. Submerging my head is especially 
unpleasant, but the fact that the ladder 
rungs are visible keeps me going. When I 
reach the ladder I’m too tired to grab the 
rung just above the water, so I reach for 
one that I hope is submerged beneath it. 
When my left hand finds it, I know that 
the worst is over and that Stormy and I 
will be okay. 

After a few minutes I climb to the top. It 


feels good to have gravel beneath my feet. 

I walk downstream toward a turnout on 
the highway. Along the way I pass Stormy 
sitting faithfully on the truck. I don’t want 
her in the vicinity of the highway, so I sig- 
nal her to stay. I also walk past the location 
where I thought I had seen ladder rungs 
downstream; however, there are no rungs, 
just some expansion joints in the con- 
crete. If I had swum downstream, it would 
have been a one-way trip. 

EPILOGUE 

After receiving assistance from both a 
helpful motorist and the California High- 
way Patrol, an ambulance ride, and sur- 
geiy on my hand, I think about eveiy- 
thing that happened. I’m still angry and 
embarrassed about losing control of my 
vehicle, but I’m pleased with the many lit- 
tle things that went right: I didn’t panic, I 
went through the proper problem-solving 
process, I had tools at my disposal, I had 
some knowledge of canal design, I had 
good clothing on, I was in decent physical 
shape, and my dog handled herself well. 

At the same time, I know I also had 
some divine help: Little birds to show me 
the way and the gift of more time— not just 
in the submerged truck, but also to live. 
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75 

PERCENT 

Treestand falls that 
occur while climbing up 
or down the tree 


7000 8,000 


NUMBER OF PEOPLE BITTEN 
BY A VENOMOUS SNAKE IN 
THE US. EACH YEAR 


THERE'S NO SHORTAGE OF WAYS TO DIE IN THE WILD. INDEED, 
THE VERY POSSIBILITY THAT WE MIGHT NOT MAKE IT HOME ALIVE 
ADDS TO THE THRILL OF OUR PURSUITS. HERE'S A LOOK AT SOME HARD 
DATA ON THE WAYS PEOPLE DIE IN THE OUTDOORS. 


47.2 


0.5 


Percentage of drownings 
that occurred in natural 
water from iggg to 2010, 
the most of any location, 
including swimming pools 
and bathtubs 


Piercentage of yearly unlmerrtiQnal fatal- 
ities that inwlve ■fireamfis, Fram iggg 
to 3G09, Linirtterrtionol fireamii'elated 
fatalities dectmed by 33 p^ircem. 


20 

Percentage of the 
world’s roughly 
3,000 snake 
species that are 
venomous 
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YEARLY COST OF SEARCH-AND-RESCUE 


OPERATIONS BY THE U.S. NATIONAL PARK SERVICE 


3 days 

Amount of time a human 


16,911 

Total number of deaths 
in the U.S.fromigggto 
2011— an average of 1,301 per 
year— that were associated 
with exposure to excessive 
natural cold 


body can last without water 
before succumbing to 
dehydration 


95° F 

Lowest temperature that the 
human body can decrease to 
before hypothermia begins 


NUMBER OF 
PEOPLE KILLED BY 
A WILD BLACK BEAR 
IN NORTH AMERICA 
SINCE 1900 


AVERAGE NUMBER OF 
LIGHTNING FATALITIES IN 
THE U.5. PER YEAR FROM 
1984T0 2013. A RECORD 
L0W0F23 OCCURRED 
IN2013.AMONGTHE 
261 PEOPLE KILLED BY 
LIGHTNING BETWEEN 2006 
AND 2013, FISHERMEN 
ACCOUNTED FOR MORE 
THAN THREE TIMES AS 
MANYAS GOLFERS. CAMP- 
ING AND BOATING EACH 
HADALMOSTTWICEAS 
MANY DEATHS AS GOLF. 


1 in 12,000 

THE ODDS OF BEING STRUCK BY 
LIGHTNING IN A LIFETIME 


AVERAGE NUMBEROF 
HUMAN DEATHS PER 
YEAR IN THE U.S. FROM 
1995 TO 2004 RESULTING 
FROM ANIMAL-VEHICLE 
COLLISIONS 


56.7° F 

Body temperature of Swede 
Anna Bagenholjn, who 
survived after being trapped 
under a layer of ice for 8o 
minutes in 1999 
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ONE OF THE NATION’S TOP 
SURVIVAL INSTRUCTORS ON 
HOW TO STAY ALIVE IN THE WILD 


Peak 


Performance 


Mexico’s Popocate- 
petl volcano (three 
times), and Mont 
Blanc in France (five 
times). He’s even 
competed in two 
grueling multi-day 
E CO- Challenge ad- 
venture races. 

Now, he’s parlayed 
his experiences into 
a career as a Special Opera- 
tions Forces training in- 
structor based out of Butte, 
Montana. Since 2005, his 
The Peak training program 
has equipped the nation’s 
elite military units, law en- 
forcement, wilderness pro- 
fessionals, and outdoor en- 
thusiasts with the skills they 
need to survive the most 
ruthless conditions they can 
face. Here, Alne shares with 
us the seven essential sur- 
vival skills that every out- 
doorsman should master. 


ROD ALNE has spent the 
better part of four decades 
navigating high-pressure 
situations in some of the 
world’s most demanding 
and unforgiving locales. 

He served with the United 
States Air Force’s elite Para- 
rescue units for 27 years, 
including stints in both 
Iraq wars and in Afghani- 
stan. He’s summited some 
of the world’s tallest peaks, 
including Mt. Rainier, the 
Matterhorn in Switzer- 
land, Mt. McKinley (twice). 
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BUILD A SMARTER 
SURVIVAL KIT 

You hear stories all the time about a 
hunter who sets his backpack down 
and then takes off to close the dis- 
tance on an elk or deer, but then he 
gets lost or it gets dark and he can't 
find his way back to his pack. When 
it comes to your survival gear, I sug- 
gest a three-tier system. The first is 
worn on your body or carried in pock- 
ets in your clothing and includes 30 
to 50 feet of 550 paracord braided 
into a lanyard that you wear around 
your neck. On that lanyard you carry 
a signaling device, typically a whistle; 
a firestarter, which could be a Bic 
lighter; a small button compass; a 


small flashlight; and a small knife. In 
your pockets are a space blanket, a 
signal mirror, a small multi-tool, and 
your cellphone. With those tools, 
you have things on your person with 
which you can start a fire, construct 
a shelter, and signal for help. 

The second tier of survival gear 
can be contained in a fanny pack or 
small backpack and would include a 
first-aid kit, a 55-gallon contractor 
bag, some brightly colored survey- 
or's tape, maybe some raingear, duct 
tape, and mini candy bars or granola 
bars. Your third line goes in your 


backpack, and here we're looking at 
shelter materials or a tarp, maybe a 
lightweight and compressible sleep- 
ing bag, more substantial food like 
an MRE, a water container, a fixed- 
blade knife or some type of saw, and 
additional clothing appropriate for 
the environment. 
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3 TAKE SHELTER FAST 

Natural shelters can be fun to build if 
youVe just out messing around, but in a 
survival situation you want to expend as 
little energy as possible. Here's where that 
contractor bag [see No. 1] comes into play. 
If you must shelter in place for the night, 
just crawl inside it and you're covered. 

(If you can, get an orange one for the added visibility.) The 
bag acts as a vapor barrier, and you'll generate a lot of heat; 
however, since it doesn't breathe, be sure to not cinch it tight. 
Otherwise, condensation will build up inside. 

Construct a bed of pine boughs 12 to 1 6 inches high. That'll 
get you up off the ground, which can rob you of heat. If you 
can find dry pine duff, use that to insulate the bag. You have 
to be able to sleep, and if you're not at least reasonably 
comfortable, you won't. Set your bed next to your fire, which 
should be built near something that will reflect the heat back 
to you— a pile of logs or a rock face. Another option is to cut 
a face hole in the bag, crouch down, pull it over you, and put a 
survival candle between your legs. Either way, your goal is to 
stay at 98.6 degrees, and using fire and shelter together will 
increase your chances of doing that. 

In terms of site selection, watch for broken limbs that could 
come down on you in a windstorm. Avoid drainages, where 
water would be an issue. As for elevation, stay low enough to 
be out of the wind, but up away from cold creek bottoms. 


SPLINTA 
SPRAIN 
OR BREAK 

Any internal injury 
to an extremity— sprain or 
break— should be stabilized 
with a splint. Before you splint, 
though, you must check for 
C5M— circulation, sensation, 
and motor function. Assuming 
it's a leg injury, first press down 
on the nail bed of a toe on 
the affected legto check for 
circulation, making sure it goes 
white and then back to pink. 
Flick the bottom of the foot to 
see if the victim can feel it. To 
test for motor function, have 
him move his foot as if he's 
pressing a gas pedal. 

If he has C5M, leave the limb 
as is and splint it. If there is no 
C5M, something is seriously 


wrong. Apply traction to get 
a fractured bone back into its 
natural alignment by pulling 
above and below the affected 
area. If you can bring back the 
C5M, keep the limb stable and 
splint it in that position. 

If you're treating a broken 
bone, immobilize the joints 
above and below the fracture. 
If it's a sprained joint, immobi- 
lize the bone above and below. 
Once you've applied the splint, 
check for C5M again. Be sure 
to pad the splint to minimize 
discomfort. Finally, elevate the 
limb if possible. 
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LIST PRICE: $749 NOW ONLY $99 + S&P (YOU SAVE $650) 


T he striking luxury men's World master sports watch is honed from premium grade 31 6L solid stainless 
steel, lavishly fused with 18k yellow gold. Its angular design with screw details and textured double 
crowns and pushers give a real designer feel to the Daniel Steiger Worldmaster. A complicated 
precision quartz movement featuring chronograph and date sub dials also features an unusual 
rotating inner bezel and matching black checker board design dial. The Worldmaster is now 
available at the astonishingly low price of $99 - a saving of $650 on the retail price of $749. So 
how can we make an offer like this? The answer is beautifully simple. We have no middleman 
to pay. No retail overheads to pay and not the usual mark-up to make, which on luxury items 
(including watches) can be enormous. We just make beautiful watches beautifully simple to buy. 
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GET 
FOUND 

It's always smart 
to have a loud 
pealess whistle 
for attracting 
attention, 

but in a wilderness survival /At" 

situation, it's most crucial to 
have a good ground-to-air sig- 
nal. When setting this, remember 
the acronym CLASS: contrast, loca- 
tion, angles, size, and shape. Your or- 
ange contractor bag or space blan- 
ket would provide good contrast in 
most settings (or pick up a pink-and- 


orange VS-17 panel at a military sur- 
plus store). Get the signal out in the 
open where it can be seen. Your signal 
should incorporate straight lines and 
90-degree angles, since those are not 
normal in nature and will stand out. As 
for size and shape, bigger is better 
and unique shapes are more no- 
ticeable than common ones. 

With regard to other signals, a mir- 
ror is great because it can be seen 
from a long way away, but it's useless 
at night or if there's cloud cover. Fire is 
dual purpose— it provides warmth and 
also attracts attention visually and 
through the smell of smoke. 


7 DEVELOP A 
SURVIVOR’S 
MINDSET 

We can preemptively 
eliminate a lot of stress if we 
put ourselves in the right frame 
of mind from the outset. Before 
you even head into the wild, ask 
yourselftwo questions: The first 
is. What scares me most about 
spending an unplanned night in 
the wild? Some people are afraid 


of missing their family, so they 
bring along a photo of loved ones 
to drive them on. 

The second question is. What is 
the worst thing that can happen, 
and how will I deal with it? Maybe 
that's freezing to death or becom- 
ing injured. In those cases, make 
sure you've packed enough warm 
clothing and the proper first aid 
supplies. If you answer those 
questions honestly before you 


head out, you'll be ready for what- 
ever you might encounter. 

It's also important to build 
a good trip plan and leave it 
with someone you trust. Leave 
another in a baggie under your 
windshield wiper at the trailhead. 
Doing so will help eliminate 
fear because you'll know you've 
done everything you can to help 
execute a successful rescue if 
one is needed. Hi 




4 BUILD FIRE IN NASTY CONDITIONS 

When the rain is pouring and the wind is howling, starting 
a fire can be extremely difficult, but it's not impossible. 

First, find a location out of the wind or build a windbreak 
to at least eliminate that problem. Cotton balls and char 
cloth make great tinder, but my favorite is pitch wood. Look near a stump 
or a scarred area of a trunk where the sap is oozing out. Pitch wood is 
super-saturated, heavier and harder than regular pine wood, and smells very 
strongly of pine. It's brighter, too, almost a golden color. Whatever tinder you 
use, add some magnesium shavings to accelerate the flame. 

A tepee-style fire lay built atop a platform of sticks to get it up off the wet 
ground is best. Block the wind, use pitch, and build a platform. If you do those 
three things, you should have a fire going in no time. Pile your larger sticks 
and logs nearby to dry out. 
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Chica g o Doctor Invents 

Affordable Hearing Aid 


Superb Performance From 
Affordable Digital Hearing Aid 

Board-certified physician Dr. Cherukuri has 
done it once again with his newest invention of 
a medical grade ALL DIGITAL affordable 
hearing aid. 

Dr. Cherukuri knew that untreated hearing loss 
could lead to depression, social isolation, anxiety, 
and symptoms consistent with Dementia and 
Alzheimer’s disease. In his practice he knew 
that many of his patients would benefit from 
new digital hearing aids, but many couldn't 
afford the expense, which is not generally covered 
by Medicare or most private health insurance. 

Same Digital Technology as 
$3,000 Hearing Aids 

He evaluated all the high priced digital hearing 
aids on the market and then created his own 
affordable version — called MDHearingAid®A/f? 

■/ Mini Behind-The-Ear Digital Hearing Aid 
■/ Doctor- Recommended, Audiologist -Tested 
Sleek, nearly invisible 
■/ FDA- Registered 

■/ Thousands of 
satisfied customers 

'Z FREE Shipping in USA 

•Z Batteries Included! 

Comes Ready To Use 

Z 1 00% Money Back 
Guarantee! 


for its virtually invisible, lightweight 
appearance. This sleek doctor-designed digital 
hearing aid delivers crisp, clear sound all day long 
and the soft flexible ear domes are so comfortable 
you won’t realize you are wearing them. 

This new digital hearing aid is packed with the 
features of $3,000 competitors at a mere 
fraction of the cost. Now most people with 
hearing loss are able to enjoy crystal clear, 
natural sound — in a crowd, on the phone, in 
the wind — without "whistling" and annoying 
background noise. 

Try it at Home with 
Our 45-Day Risk-Free Trial 

Of course hearing is believing, and we invite 
you to try it for yourself with our RISK-FREE 
45-Day home trial. If you are not completely 
satisfied simply return it within that time 
period for a full refund of your purchase price. 

Satisfied Buyers and Audioiogist 
Agree, AIR is the Best Digital Value 

“The AIRs are as small and work as well as 
a $5,000 pair I had previously tried from 
somewhere else!" —Dennis L., Arizona 

"...my mother hasn't heard this well in years, 
even with her $2,000 Digital! It was so great to 
see the joy on her face." — A1 R, Minnesota 

7 would definitely recommend them to my 
patients with hearing loss" 

— Amy S., Audiologist, Indiana 



For the Lowest Price Call Today 


800 - 873-0541 


Phone Lines Open 24 Hours EVERY DAY 

MDHearingAicf »/1//7 


Use Offer Code AV88 to get 

FREE Batteries for a Full Year! 


[ 1 00% ' 45-day 

RISK-FREE 

trial 


Proudly assembled in the USA 
from Domestic & Imported Components. 


©2014 


www.MDHearmgAid.com 







^^ESULTS OF THIS FIEMARKABLE NEW 

cAQUATic re^;ea1ich ca'^n help you catch 

^ MOI^— AND BIGGER— FISH THIS SEASON * 
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O L FISHING 



FISHERIES SCIENTISTS TYPICALLY SEEK 

answers to questions that relate to conserving 
and managing our aquatic resources. While 
their efforts create better angling opportuni- 
ties for all, only occasionally do their studies 
provide information that directly helps an- 
glers catch fish. That’ s why the latest in game- 
fish research is so compelling: These studies 
will help you put more and bigger fish in the 
boat this season. But be forewarned: You 
might have to do a little strategic thinking. 



FIND YOUR NEXT HOTSPOT 


► Small impoundments, such as 
farm ponds and state-managed 
lakes of fewer than 1,000 acres, 
can provide some exceptional an- 
gling. But how do you identify the 
best bodies of water? 

Some recent research con- 
ducted by Missouri biologists may 
help you finally find a hotspot. 
Based on fish population assess- 


CAN DASS REMEMBER LURES? 

More than 40 years ago, two studies attributed the declining catch 
rates of largemouth bass in small ponds to their ability to learn. 
More recent research has found that fishing quickly affects the 
trout catch rate, too. However, is it possible for a creature with 
a brain the size of a No. 22 dry fly to outsmart an angler? A Uni- 
versity of Florida study published in 2012 seems to have actually 
measured the bass learning curve. Graduate students began their 
investigation by first electro-shocking and tagging 347 bass mea- 
suring more than 10 inches. Then they went fishing, plying the 
waters of a 26-acre lake for 12 days over a four- week period, using 
only lipless crankbaits and soft stickbaits. The catch rate with the 
crankbait quickly fell from 2.5 to 0.5 bass per angler hour after only 
three days of fishing. The catch rate on the stickbait also declined, 
but much more slowly— from 1.8 bass per angler hour at the start of 
the experiment to i bass per hour after 12 fishing hours. Not only 
did the bass appear to learn to avoid capture, but they learned to ig- 
nore the stimulus-rich rattling crankbait faster than the subtle and 
silent stickbait. Yes, fishing gets expensive if you want to keep up 
with the bass learning curve. 


WALLEYE WONDERLANDS 

Are you more interested in catching big walleyes or a fish box full 
of keepers? A recent survey of 1,600 walleye anglers conducted by 
University of Minnesota researchers found that lakes with liberal 
creel limits, especially for 16- to 20-inch fish, were the most desir- 
able fishing destinations. Regulations designed to create oppor- 
tunities to catch larger fish— two-fish and slot limits or catch-and- 
release-only waters— discouraged walleye anglers. Therefore, for 
big fish, find lakes that have highly restrictive harvest regulations. 
These regulations tend to reduce fishing effort, too, so you won’t 
have to share the water with the masses. 

To further narrow your search for walleye nirvana, follow the 
forage. Yellow perch are a diet staple for walleyes in most north- 
ern lakes. Researchers at Laurentian University in Ontario found 
that walleyes achieve good growth rates when young perch are 
abundant, but switch to low-energy invertebrates when perch 
are scarce. If you are looking for trophy walleyes, go to the Co- 
lumbia River or the Great Lakes. But if upper Midwest and Ca- 
nadian lakes are a more likely destination, find those with ciscoes 


merits in small Midwestern im- 
poundments ranging from 5 to 
1,000 acres, we know that: 
LARGEMOUTH BASS are most 
abundant in dear-water lakes with 
lots of sunfish. Look for big bass 
in lakes with few small bass, plen- 
tiful bluegills, and shad. 
BLUEGILLS are most abundant 
in dear-water lakes with a strong 


population of bigger bass. Oversize 
bluegills are most likely to be found 
in lakes with copious small bass, 
few small bluegills, and no shad. 
CRAPPIES will be most plenti- 
ful in more turbid lakes with shad, 
but look for big crappies in larger 
lakes with abundant bass and few 
crappies and bluegills. 

That's all nice to know, but 


where do you get this informa- 
tion? Try your fellow fishermen, 
if you want to catch big bass, go 
where anglers are complaining 
about catching small sunfish. If 
you want to catch big bluegills, go 
where anglers are whining about 
a lot of small bass. For big crap- 
pies, fish lakes with shad and lots 
of small bass. 
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O L FIS 


I N G 



FISH HATCHERIES PROVIDE NO 
EVIDENCE TO SUPPORT the belief that 
BASS SPAWN DURING ANY PARTICULAR 

PHASEOFTHEMOON. 


(tulibee), a species ofwhitefish. Ciscoes are a 
high-energy food, and walleyes in lakes with 
them grow faster and larger. The exception 
would be the relatively few lakes where the 
slender, energy-rich ciscoes are too large for 
the walleyes to eat. Ask local biologists which 
lakes have ciscoes, and then select those where 
average cisco length is less than 12 inches. 

There is a downside to the cisco connection, 
however. After you find the right lake, catch- 
ing walleyes may be tough— they feed less fre- 
quently here than in lakes with smaller, lower- 
energy foods. You will also need to adjust your 
fishing patterns to match the behavior of cis- 
coes, which prefer cold water and have a fall- 
shoreward spawning migration. 


TOPTRDUTTERRITORIES 

Anglers can predict much about the quality of 
trout fishing by viewing aerial imagery read- 
ily available on the Web. In a Maryland study. 


for example, brook trout occurrences at a stream site were best 
predicted by the amount of forested watershed— the more forest 
there was, the more likely the brook trout would survive. Brook- 
ies were absent from stream reaches where more than 4 percent 
of the watershed was made up of impervious surfaces— paved 
areas and buildings. When cities grow, forests go, and the brook 
trout go with them. 

In the Appalachian Mountains of North Carolina, brook 
trout and rainbow trout were more abundant in streams flowing 
through old-growth forests that contained more woody material. 

In California, it was determined that grazing reduced riparian 
cover and destabilized stream banks. By simply excluding grazing 
and allowing riparian regrowth, streams returned to a narrower 
and deeper condition with more large woody material— streamside 
forest— that benefited steelhead. Similar advantages to controlling 
grazing have been found for golden trout in California, cutthroat 
trout in Wyoming, and other stream-dwelling trout throughout the 
West, where livestock grazing has altered the riparian zone. 

Thus, look for streams with well- vegetated riparian zones, the 
denser and wider the better. Fine-tune your assessment of a water s 
trout potential with a windshield survey— without ever wetting a fly. 


SHEER LUNACY 

Results of a joint study by the U.S. Geological Survey and the 
U.S. Environmental Protection Agency of 342, 000 muskie 
catches found that most fish were taken during full- and new- 
moon periods. But here’s the caveat: Fishing effort was also 
greater during the full and new moons, and catch-per- angler- 
hour did not reveal a significant lunar effect. Published last May, 
this detailed analysis revealed that among all lakes and catches 
analyzed, anglers who fished the moon experienced a 5 percent 
increase in catch rate. Put another way, the fish of 10,000 casts 
becomes the fish of about 9,500 casts. 

Many bass anglers often chase the moon-bite, too. However, 
records at fish hatcheries provide no evidence to support the be- 
lief that bass spawn during any particular phase of the moon. At 


Brushy buffer zones between land 
and stream are critical to flourishing 
populations of trout over much of their 
range. Left, a brookie ready for release. 
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SNACK ATTACK 


Mississippi’s new state-of-the-art fish hatchery, for example, 8o 
percent of bass spawning in 2013 and 2014 occurred midway be- 
tween the full and new moon. 

What about catching trophy bass? Although many bass anglers 
swear by moon-phase fishing, a comparison of lunar cycles with 
catch submissions of bass 13 pounds and larger in the Texas Share- 
Lunker Program last year found no relationship whatsoever. 


Although walleyes achieve good growth 
rates in lakes where yellow perch are abun- 
dant, studies indicate that ciscoes are the 
true trophy-building forage base. 




WHACK 'EM IN WOOD 

New reservoirs that are rich in fish-attracting structure provide 
great angling opportunities. But as the habitat deteriorates and 
woody vegetation decomposes, locating fish becomes a challenge. 
In many states, management agencies, individual anglers, and 
fishing clubs have responded by adding cover. These efforts are 
extremely labor intensive, so fisheries agencies continually assess 
the value of artificially adding habitat to guide future efforts. 

In Table Rock Lake, for example, Missouri Department of Con- 
servation biologists used scuba divers to assess the summertime 
use of enhanced cover. Researchers discovered that adult bass 
used structure but were more abundant among hardwood treetops 
and stumps than in areas of rocks and concrete rubble or clusters 
of cedar and Christmas trees. Depth had only a small effect on use, 
and habitat placed below the thermocline was not used at all. 

In Striker Reservoir, Texas Parks and Wildlife Department bi- 
ologists compared the use of different sizes and shapes of sunken 
Christmas trees. Large bass were more likely to use the cover in 
the spring and preferred larger chunks of habitat (20 trees versus 
five) arranged in a circular cluster pattern rather than in a linear 
pattern. Bluegill abundance was greater in small, cluster-shaped 
patches of trees in the fall. 

If all of this seems confusing, that’s because it is. At least a dozen 
other studies on individual lakes have come to equally perplexing 
conclusions. Any addition of structure attracts and concentrates 
fish, but anglers care about catchable fish. A few generalizations 
emerge from these and other studies when the question is the ef- 
fect of man-placed structures on the abundance of larger fish: 

■ Wood concentrates crappies, largemouth bass, and bluegills. 

■ Artificially placed habitat comprising larger materials and 
more open spaces are more likely to hold bigger fish. 


i ■ Use of this material by fish varies over time 

I and space in different lakes. 

I So look for large wood structures for bigger 

i fish, but also probe around it to target fish mov- 

I ing in and out of it. 

i 

I FISH SCI-FI 

! Finally, consider this pair of tantalizing find- 

i ings that continue to be studied and will some- 

i day affect the way you fish. 

! Louisiana State University scientist John 

i Caprio and colleagues at Kagoshima Univer- 

i sity in Japan discovered that sea catfish can de- 

! tect tiny changes in pH . When animals breathe, 

j they release carbon dioxide that, in water, cre- 
j ates acid conditions. The catfish use the change 

! in pH to locate food hidden in the sediment, 

j Might inj ecting carbon dioxide into the water 

i someday be used to catch more fish? 

I There are approximately 25 ,000 species of 

j fish. A little more than 700 of them are known 

j to produce sound. These include some popu- 
! lar sport fishes in the trout and salmon, cat- 

I fish, drum, and snapper families. If biologists 
j can use sound to locate spawning areas of red 
i drum, anglers can, too. Don’t be surprised if 
! your next boat comes outfitted with a multi- 

i frequency hydrophone to locate fish and de- 
i termine their motivations. iti 
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WILD TURKEYS ARE NOTORIOUSLY EXACTING ABOUT THEIR CHOICE OE BEDROOMS. 
THAT INTELLIGENCE WILL PAY OEE SPRING AETER SPRING /// BY GERRY BETHGE / 
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BUT ONCE YOU DISCOVER THEIR ROOST PREEERENCES, 

ILLUSTRATIONS BY KEVIN HAND 


eenting wood- 
cock, peeping 
frogs, drum- 
minggrouse: 
spring harbin- 
gers come in 
many forms. 
Nothing, how- 
ever, signals 
the arrival of spring like the first 
gobble of the season. On one sub- 
freezing late-March morningIS 
years ago, my buddy Kevin Kilgore 
and 1 were determined to be ready 
to greet it. Spring unofficially ar- 
rived shortly before 6 a.m. as we 
stood along a snow-encrusted 
field edge. 1 owl hooted. 

'There's that son of a gun," 
Kilgore said, pointing to a hill- 
top a quarter mile distant. "Been 
in the same dang tree since Ma 
Thompson died. That's the first 
time 1 heard him. Can't tell you 
how many days I've hunted him. 
There's no calling him in!" 

It wasn't until 1 calculated the 
years since Ma's passing that 1 
came to a realization that has 
forever changed my spring tur- 
key hunting strategy. 

"Hey, Kev," 1 wisecracked. "She 
died 1 0 years ago, bro. You can't 
call him in cause he's stone-deaf." 
I'm not sure that Kevin ever got 
my point. 

I'm no turkey biologist, but the 
likelihood of a gobbler living to 
see its 10th birthday anywhere in 
the country is pretty low. Kevin 
hadn't found a freak of nature; 
he had stumbled upon some- 
thing far better: the perpetual 
roost, a topographical anom- 
aly that because of a variety 
of factors— food, terrain, hen- 
nesting cover, and even acous- 
tics— draws gobblers to it every 
season. Perpetual roosts exist in 
every region of turkey country. 
Find one or two and you're not 
just in great shape for a dyna- 
mite spring hunt, but you might 
not ever have to scout again. 


RIDDLES OF THE ROOST 


Tlir lini I rn resonate raucous spring 

^ IHr HIMIrK gobbling uke a natural amphitheater 

IIIL IIULLLII PLAY A KEY ROLE IN THIS ROOST SITE 



WHY BIRDS LOVE IT Gobbling 
acoustics (I'm not sure whether 
anyone's ever studied this phe- 
nomenon or not) play a promi- 
nent role in this roost's popular- 
ity. Dominant toms — one or two 
each season— typically perch in 
the mature white pines and hem- 
locks on the ridgetop point ( 1 ) 
while gathering hens in the pre- 
and early season. Sound (aka 
gobbling) resonates in the bowl- 
shaped surrounding woods like it 
does in a great concert hall. The 
"hellion of the hillside," as one 
turkey hunter referred to a tom 
that once roosted here, could yo- 
del once and let the world know 
that he was king of his domain. 


TYPICAL TURKEY TRAVEL 

The dominant gobbler often lin- 
gers in the treetops long after 
other toms have flown down, 
as if in defiance of the up-and- 
comers. When he is good and 
ready, this gobbler will pitch 
off the hill and down into the 
open swampy bottom below ( 2 ), 
where he will strut, gobble oc- 
casionally, and slowly work his 
way up to the open greenflelds 
( 3 ) As the crow flies, the dis- 
tance from his roost tree to the 
fields is less than 300 yards. His 
up-and-down travel distance is 
closerto a quarter mile. 


HOWTO HUNT IT Old-school 
turkey tactics tell you to set 
up above or at the same el- 
evation as a gobbling tom. 

That won't do you much good 
with this longbeard; there is 
no above, and if you get to his 
level, you will blow him out of 
his roost. There are only two 
ways to take this bird: Set up in 
the swamp field ( 4 ) where he 
pitches down, or set up in one 
of the fields where he is surely 
headed (5). 


WHEN THE CHIPS ARE DOWN 

If this bird doesn't come barn- 
storming in shortly after fly- 
down, fire up the ThermaCell 
to ward off the blackflies, keep 
your calls in your vest, and 
stake out some dekes. Patience 
will pay off when killer calling 
goes unheeded. 




THE HOLLER 




■ LOCATION^ Western New 
York State 

■THE ROOST A conifer- 
covered north-facing 
ridgetop point that drops 
precipitously to a swampy 
bottom and rises back up to 
ridgetop-level greenfields 
■YEARS IT'S BEEN HOT: 17 


■WHEN IT'S BEST Early 
season 

-NUMBER OF GOBBLERS 
KILLED: 4 
-GREATEST NUMBER OF 
ROOSTED GOBBLERS 
HEARC 2 
-TIME OF DAY IT'S HOT: All 
morning 


T 

if: 
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THERDADDITCHI 


GOBBLERS OFTEN CHOOSE ROOSTS FOR QUICK 
ACCESS TO STRUT ZONES. THESE BIRDS HAVE 
THEIR CHOICE OF TWO 


J 



WHY BIRDS LOVE IT The 

abandoned logging road ( 1 ), 
which cuts directly through the 
center of this roost site, is the 
key here. It's an easy conduit for 
travel between two greenfields 
at either end where gobblers go 
to strut for hens. Even better, 
one of the greenfields is on 
private land ( 2 ) that is closed 
to hunting, which affords birds 


a protected zone for loafing 
and breeding during the mid- 
morning and afternoon. (Yes, 
sometimes "Posted" signs can 
be used as part of your turkey- 
hunting tactics.) Thick nesting 
cover lies within a quarter mile 
of the roost. Forestland acous- 
tics might also play a part in this 
roost's popularity. On calm days, 
these birds can be heard from a 
half mile away. 

TYPICAL TURKEY TRAVEL 

Toms, sometimes three or four, 
predictably roost within 200 


yards of the logging road each 
evening (3). At flydown, the 
birds pitch to the road, where 
they linger and strut for hens 
or else follow hens to either 
greenfield, where they continue 
to strut with the hope of servic- 
ing females. 

HOWTO HUNT IT An ultra- 
cautious approach is critical 
here. Be careful not to bust 
through the center of the roost 
site. Hens, and testosterone- 
crazed gobblers, will almost 
certainly reach one of the 


greenfields and use the logging 
road to get there. Setting up 50 
or so yards off the corner ( 4 ) of 
either field will pay off even if 
birds are not gobbling. 

WHEN THE CHIPS ARE DOWN 

As the season progresses, and 
hens begin to lay, setting up near 
the nesting area (5) is a killer 
strategy. Gobblers here, and 
everywhere else, will follow the 
hens, and the hens will be heading 
for thicker cover to drop an egg. 
This is an awesome place to set 
up on the last day of the season. 


THE ROAD DITCH 


LOCATION: Southern New 
England 

THE ROOST: Open 
hardwoods with mature 
acorn-producing oaks on a 
south-facing, gently sloping 
sidehill. 

YEARS irS BEEN HOT: 13 


■WHEN irS BEST: All season 
-NUMBER OF GOBBLERS 
KILLED: 15 

-GREATEST NUMBER 
OF ROOSTED GOBBLERS 
HEARD 8 to 10 
- TIME OF DAY IT'S HOT Three 
to four hours each morning 






THE KEY 






HUNTER 



9 


BLIND 


ROOST 






CREEK BOTTOM 


■ LOCATION: Central Missouri 
■THE ROOST: A flat, open farm 
creek bottom interspersed 
with mature oaks and syca- 
mores. 

■YEARS irSBEEN HOT:14 
■WHEN IT'S BEST: All season 


■NUMBER OF GOBBLERS 
KILLED: Several 
GREATEST NUMBER OF 
ROOSTED GOBBLERS HEARD: 

50 (in winter) 

■TIME OF DAY IT'S HOT: Early 
morning only 


HOWTO HUNT ITThe riddles 
of this roost are many, accord- 
ing to Eye. Though he's gone so 
far as to set up three blinds ( 2 ) 
on three sides of the roost, gob- 
blers here often grow quiet as 
soon as they hit the ground. 


WHY BIRDS LOVE IT Landowner 
Erank Imo first discovered this 
enigmatic perpetual roost site 
in 2000, and he's been hunting it 
with his buddy, turkey-hunting 
legend Ray Eye, ever since. 

Elome of Chop Gobble— a tom 
with an easily recognizable stac- 
cato voice— this roost area is 
composed of mature timber and, 
perhaps most important, nearby 
nesting cover ( 1 ), and has great 
acoustics (gobbling birds can be 
heard from a county road a mile 
away). Turkeys do not linger near 
the roost site for more than a 
couple of hours after flydown, 
dispersing to parts unknown for 
the rest of the day. 


WHEN THE CHIPS ARE DOWN 

When you're hunting a studly, 
mature gobbler, slink into posi- 
tion— within 50 yards of his roost 
tree — a full hour before flydown. 


"You never quite know for 
sure on which side to set up," Eye 
says. "We've only made the right 
choice a couple of times, and 
they always seem to be in a dif- 
ferent part of the roost the next 
time you set up on them. Eventu- 
ally some gobbler will make the 
wrong move— unless he's Chop 
Gobble. We've been trying to kill 
him for six years." 



A ROOST IN THE SHADOW 
OF DEVIL'S TOWER 


BLACK HILLS RIDGELINE 


■ LOCATION: Northeastern 
Wyoming 

-THE ROOST: Mature 
ponderosa pines 
■YEARS IT'S BEEN H0T:14 
■WHEN IT'S BEST: 

All season 


■ NUMBER OF GOBBLERS KILLED: 
3 or 4 each spring 
■GREATEST NUMBER OF 
ROOSTED GOBBLERS HEARD: 

Several 

■TIME OF DAY IT'S HOT: 

All morning 


WHY BIRDS LOVE IT 

twkey? conststenlly wLtct 
clumps of ma&jre pondErosa 
pines (1} for raoshrtg^ aftd Ctie 
open-brsiTchedridtgeCop conifefs 
on Mike Schmid's ^Ntude Ranch 
tn (tie Devil's Tower of the 
Black Hi^ls is. a perpetual mst 
that pays off with sevprel go\y 
biers eafhspf^ng^ 

"I have many areas like this 


on the ranch, but this is one 
of my favorites," says Schmid. 
"These turkeys like to be near the 
ridgetops, and the pines provide 
plenty of cover. The appeal 
of these spots also lies in the 
turkeys' ability to see their land- 
ing areas ( 2 ) clearly and to pick 
up the first streaks of daylight in 
the east" 

TYPICAL TURKEY TRAVEL 

Gobblers and hens spread across 
the roost on top of the ridges 
and pitch down to the highly used 
strutting and feeding grounds 
in the lower-elevation creek 
bottom (3). 

HOWTO HUNT IT Putting too 
much pressure on the roost area 
can bust a hunt. Setting up either 
against a tree or in a blind in the 
strutting area is a tactic that has 
paid off season after season for 
Schmid and his clients. 

WHEN THE CHIPS ARE DOWN 

Sneak into the small park-like 
openings among the ridgetop 
pines when the wind is up. Ill 
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A* 


DON’T ASK FOR 
FORGIVENESS, 

INSIST ON IT. 






^^NffVERSI 


If you keep waiting for the best time to 
attend a Marlin U trip, you probably never 
will. Do yourself a favor, pick a date, and go. 
We always tell our students that the best 
time to go fishing is whenever you can! 

Learn the fine arts of light- and heavy- 
tackle angling. Perfect your blue-water skills^ 
Get tips and techniques straight from Marlin 
magazine experts, including Dave Ferrell, 
Peter B. Wright and more. Marlin Universit^^ 
isn’t just an awesome fishing vacation — 
the only big-game fishing school that 
you on the water. - jSHL j 

Because that’s where the fish are.' 


March 5-10 
April 13-18 
April 30 - May 5 
Sept 15-20 


Costa Rica 
Isla Mujeres 
Guatemala 
Nova Scotia 


Dave Ferrell Peter B. Wright 


Editor Editor-at-large 


For information, caii 407-571-4606, or visit mariinuniversity.com 



BASS ♦ ISBPISHINS ♦ SATPISH 



Mike Bucca with his 
swimbait creation, 
the Bull Shad. 


+ They started like most lure makers do: tinkering in boats 
and basements, in garages with tools and crude designs. 
They created a Frankenlure, usually ugly at first or maybe not 
even functional. They trimmed here and there, added this and 
that, tried to make it effective, and started over again. And then 
it worked. Their creation caught fish. Word got out. More friends 
wanted lures. Then strangers, via emails and calls. Suddenly, every- 
thing went from zero to 6o. BY ALAN CLEMONS 


SECTION EDITED BY GERRY BETHGE • FISHING(a)OUTDOORLIFE.COM • PHOTOGRAPHS BY HOLLIS BENNETT 


OUTDOOR LIFE MARCH 2015 65 






FISHING 

H[]T LIJHISS 



Mike Bucca (bullshodcom) has 
tinkered with lures for three 
decades— ever since he took his 
first clients out in the Louisiana 
marsh as a 14-year-old. A guide 
friend had overbooked, Bucca's 
knowledge of the marsh was 
solid, and the fishermen he 
guided that day enjoyed a 
20-redfish and 150-trout day. 
Bucca was hooked, so to speak, 
on being paid to fish, or at least 
do something in the fishing 
industry. 

About a decade ago, after 
moving to northern Alabama, he 
began tinkering with his Doo Dad 
spinnerbait creation to fash- 
ion what he called the Bull Shad 
swimbait. He had guided briefly 
on the Tennessee River, target- 
ing the notoriously difficult bass 
of Lake Allatoona, but he wanted 
to catch bigger largemouths and 
spotted bass there— bigger than 
2 or 3 pounds. Instead of down- 
sizing as many anglers would do, 
Bucca upsized. Supersized, actu- 
ally, to 6-, 8-, and 9-inch Bull Shad 
hard, jointed swimbaits. 

Bucca began by painstakingly 
carving his Bull Shads by hand, 
attaching the metal connections 
in the joint and adding a stiff 
brush tail along with big, vivid 
eyes. He looked at gizzard shad 
photos and actual fish. Trial and 
error, with the lures and pre- 
sentations in the water, led to 
hours upon hours of refinement. 
Before long, he was trying them 
on other lakes and sendingthem 
to friends to fish. 

His first Bull Shad "swam like 
a flounder, on its side," he says. 
"It was a very long and expen- 
sive learning curve on not only 
what worked, but what didn't 
work. I taught myself everything 
and really didn't have anyone to 
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walk me through the steps." 

But Bucca knew that giant 
bass ate giant baits. If they ate 
them in California, where leg- 
ends such as Mike Long caught 
15-pounders, big lures could work 
on Southeastern lakes for huge 
largemouths, magnum spots, big 
smallmouths, and striped bass. 

His first baits each took hours 
to create. Today, Bucca has molds 
that turn out 85 resin-bodied 
baits at a time before the finish- 
ingtouches are added. He's well 
acquainted with his delivery- 
service drivers. Bucca has stopped 
guiding and now employs a team of 
six who help him create Bull Shads, 
which he's shipped to every state 
except Alaska and every continent 
except Antarctica. Australians use 
them to catch barramundi. 

"My goal was to make swim- 
baits for myself and some clients 
to fish with on my guide trips," he 
says. "Never in a million years did 
I think I could earn a living off of 
making and designing swimbaits. 
But they worked and the business 
grew from there" 

SPIIS! T[] WIIS! 

► Ryan Coleman is a fishing guide 
on Lake Lanier in northeastern 
Georgia and owner of SpotSticker 
baits (spotsticker.com). About a 
year ago he bought SOB Lures 
from the widow of the late Bill Dee 
of Texas. Dee's famed spinner- 
baits had a regional reputation for 
reliability and durability; the hard 
dear-coat finish doesn't crack or 
fade. Coleman wanted to keep that 
reputation and name alive to honor 
Dee and because he'd had a role in 
developing one of SOB's most pop- 
ular lures, the Mini-Me spinnerbait. 

"On Lanier, with the Clearwater, 

I like smaller spinnerbaits but want 
to keep them deeped' he says. "I 
would hold a bullet weight with 
pliers and use a band saw to cut a 
slit in it, and then clamp or glue it 
to the spinnerbait wire behind the 
head. We would have a small bait 
but could work it fast for a reaction 


bite. I sent some to Bill, because 
he was known for creating custom 
baits and colors, and he said that's 
what we needed to do. That's how 
the Mini-Me got started. 

"Everyone really respected 
the name and what Bill did. There 
weren't a lot of people like him, 
but the world needs more Bill 
Dees. I wanted to keep that 
momentum going" 

AVAl IIS! THi: HClLi: 

► Phil Hunt of Indiana, founder of 
PH Lures (phcustomlures.com), 
was like Dee. He had been paint- 
ing custom lures for anglers for 
years but wanted to make his own 
crankbaits. In 2006 Hunt began 
turning out shallow runners, 
square-bill designs, and deep 
divers. He fished regularly, saw 
what worked and what didn't, and 
began cultivating a list of clients 
who wanted his special baits. 

One of his friends is Bill Lowen, a 
pro angler on the Bassmaster Elite 
Series. Eishing on the Ohio River is 
tough, so to have something extra 
in the tackle box that might land 
another bass or three is critical. 
One weird-looking bait would sput- 
ter and spritz. But it would also 
walk the dog, that subtle slashing 
maneuver bass can't resist. Lowen 
loved it. Hunt loved it. He tinkered 
some more until they got what is 
now the Crazy Ace. 

Not all lure makers achieve 
such success. Some fail, and some 
stay under the radar. Others go 
from the garage to the penthouse. 
Coleman bought SpotSticker in 
201 0 from two Alabama owners 
and now offers jigs, jigheads, and 
the SOB Lures line. Bucca's Bull 
Shads have won several tourna- 
ments and helped Brett Preuett 
win the Carhartt Bassmaster 
College Series championship and 
a berth in the 2015 Bassmaster 
Classic. Hunt's lures are gaining a 
foothold among tournament and 
weekend anglers alike. All have 
a common thread: They started 
with a dream and didn't quit. 


nCMOT ALL LURE MAKERS ACHIEVE 

Access, some fail, and some stay 

UNDER THE RADAR. OTHERS GO FROM 

THE GARAGE TO THE PENTHOUSE. 
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FLW bass pro Wesley Strader 
breaks out the push pole to help 
him maneuver through a timber- 
littered reservoir backwater. 


THE RIGHT APPROACH 

TAKE A PAGE OUTOFTHE BAHAMIAN FLAT5-FI5HING GUIDEBOOK AND LEARN HOW 
TO POLE YOUR WAY TO MONSTER LARGEMOUTH5 BY DAVID A. BROWN 

T imber-strewn reservoir backwaters couldn't be any further removed from idyllic 

Bermuda bonefish flats, yet a growing number of largemouth bass lovers are now pro- 
pelling their boats in a manner found on the flats: using the modest push pole. Whether 
utilized independently or in conjunction with a trolling motor, these lanky beams of 
fiberglass, metal, wood, or PVC give anglers the ability to stealthily approach bass in 
structure-filled waters. This is crucial when bass are on spring spawning beds, but it will 
help you lower the boom on wary fish the rest of the season as well. Here's how. 


• BE A SNEAK: When sight-fishing bedding bass or frogging 
shallow, weedy waters, Tennessee FLW pro Wesley Strader 
often forgoes his trolling motor and Power Poles, opting 
instead to silently push his boat into a specific casting position. 
Avoiding making noise, however, is only one of his concerns. 

"In a lot of lakes, the bottom is silty, and if you blow out the spot 
when you're sight-fishing, you have to wait 10 to 15 minutes to see 
the fish again" Strader says. Louisiana pro Jim Dillard agrees. 

"Take a big bed of hyacinth, for example," says Dillard. "If you 
use a trolling motor, you risk spooking the fish completely— 
especially if they're already finicky. It's better to just push-pole 
1 0 to 15 feet, flip around, push-pole another 1 0 to 15 feet, and 
flip all around again" 

Push-pole positioning can be particularly advantageous on 
those bluebird days following a cold front. Ultra-dear skies and 
intense sunlight send bass deep into cover, where they're even 
less tolerant of intrusion. 

• GET A FEEL FOR THE BOTTOM: Bumping your boat on a 
log or a stump is one thing; hitting rock or concrete is quite 
another. If Strader approaches a creek, canal, or slough awash 
with natural rock or crumbling concrete, he assumes there's 


more in the water. The stuff he 
sees is troubling enough, but 
those hidden growlers can ruin 
his day in a hurry. 

"I don't want to run across a 
pile of rocks, so if I'm not familiar 
with the spot, I use my push pole 
to feel if the bottom is composed 
of rocks, soft mud, or sand," he 
says. "I want to know if there 
are any underwater hazards and 
avoid tearing up my boat" 

• IDENTIFY DEPTH CHANGES: 
Knowing where the cuts, 
troughs, and ditches sit is impor- 
tant for navigational planning, 
as well as for identifying poten- 
tial fish-aggregating areas. 
•FOLLOW FLUCTUATIONS: 
Arkansas angler Mark Rose 
makes sure he can get into and 
out of any spot he wants to fish, 
from a reservoir's fall drawdown 
to the daily variations of tidal 
waters, by first traversing ques- 
tionable areas with the push 
pole. Strader agrees, noting that 
if he can sneak in on the lowest 
level, he knows he'll be fine when 
the water rises. 

POLING PROFICIENCY 

Aside from its lack of poling 
platforms, a fiberglass bass boat 
simply takes far more steam to 
push about than an aluminum 
flats skiff. Regardless of vessel 
size, effective poling requires an 
equal blend offeree and finesse. 

Where you stand depends on your objective. For basic navi- 
gation over longer stretches, you want to be astern. When 
you're sight-fishing, perch on the nose and pole side-to-side as 
needed to inch along stealthily. 

Remember that pushing from the stern imparts inverse 
action on the bow. Push to the right, the stern swings left and 
the bow moves right. Stand on the nose and it's all straightfor- 
ward: Push right and the bow moves left. 

POLE PARTICULARS 

Strader's pole of choice is a telescoping fiberglass Super Stick 
that extends from 6 to 12 feet; he'll only go full-length when 
he needs to make a long reach or if a deeply silted bottom 
requires the whole pole for solid contact. 

Telescoping aluminum poles offer an affordable option. Or 
a simple wooden dowel or capped PVC pipe can handle basic 
push-pole duties. Just make sure you include a "foot" design — 
a T- or Y-shaped terminus that provides greater surface area 
when you're shoving against wet, slick objects. 

Finally, wrapping a push pole's top end with tape improves 
your grip and eliminates the risk of splinters and blisters. 
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The author lands a 
44-inch northern on 
Minnesota's Lake of 
the Woods. 


NORTHERN EXPOSURE 

AS ICE-OUT APPROACHES, BIG PIKE BEGIN THEIR MIGRATION FROM DEEPWATER 
WINTERTIME HAUNTSTO SHALLOW SPAWNING BAYS, PROVIDING ANGLERS WITH 
THEIR BEST OPPORTUNITY TO CATCH A TRUE GIANT BY STEVE PENNAZ 


W hen you are stand- 
ing on an ice sheet 
that's 36 inches 
thick, it seems ab- 
surd to think that spring is in the 
air. But it was. And I could feel it. 

It was the last week of March, 
and Pete Palony and I had 
planned our trip to Minnesota's 
famed Lake of the Woods to be 
here at this precise time. This 
sprawling inland sea is home to 
massive numbers of huge pike. 

The first flag went off a 
half hour into the day. A pike 
attacked a live sucker pinned 6 
feet off the bottom in 14 feet 
of water. Within minutes, 14 
pounds of thrashing fish hit the 
ice. We released it after a couple 
of quick photos. 

Then one of the cisco-baited 
tip-ups went off. I set the hook, 
and it felt as if I was tethered 
to a moving truck. The fish 
exploded in an impressive run; 
for a few seconds I worried that 
my 50 yards of main line might 
not be stout enough. 

The pike made three long 
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runs before I could coax its mas- 
sive head through the 10-inch 
hole. When the tip of its nose 
appeared out of the slush, I 
reached in to grab a gill plate. 

You have to stand up to lift 
44 inches of pike from a hole in 
the ice. 

PIKIS P]SH[:]SPT1[]IS!S 

► Although one look at a pike's 
toothy maw confirms that it 
evolved to feed on other fish, 
here's what you may not know 
about northerns: They are scav- 
engers that feed on dead stuff, 
too. And in late winter, there are 
plenty of dead things in the shal- 
low back bays of lakes that see 
oxygen levels plummet over the 
long winter. 

Embracing this part of pike 
behavior was difficult for me. 

As I learned to target big pike, 
however, I started to understand 
the significant differences 
between hammer-handle fish 
and studs. 

The use of underwater cam- 
eras like the Aqua-Vu Micro AV 


has accelerated my learning. For 
example. I've discovered that big 
pike are attracted to vertically 
jigged rattle baits and will travel 
hundreds of feet to investigate 
them. Flutter spoons are simi- 
larly enticing. These thin spoons 
are very popular with the Great 
Lakes trailers that target trout 
and salmon. Unlike traditional 
spoons, these light baits sink 
slowly on the drop, attracting 
pike as they flutter down. Rig 
these lures in tandem with live 
or dead baits. 

Both dead and live baits 
produce below tip-ups. A quick- 
strike rig will not only allow you 
to safely release fish, but it will 
also greatly improve your strike- 
to-hookup rate. I use 40-pound 
fluorocarbon for my leader, with 
about 30 inches between my 
main line and the bait. Smaller 
trebles— I use No. 4 almost 
exclusively— offer better land- 
ing rates than larger ones. Thin, 
uncoated seven-strand wire 
is also a popular leader mate- 
rial for preventing bite-offs by 


toothy pike. Most anglers I know 
use 18- to 27-pound-test to build 
their rigs. 

I like a thick, strong main line 
for giant pike. You don't need 
50-pound-test to land them, 
but heavier lines are easiest 
to handle with cold, wet hands. 
Berkley's Gorilla Braid is made 
with both Dyneema and Dacron, 
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► Follow the bait to find big 
late-season fish. In waters with 
a strong panfish forage base, 
seek out the shallow bays that 
attract them and you'll find pike. 

► In waters dominated by open- 
water forage such as whitef ish, 
shallower rocky points can be 
great pike spots, particularly 
near spawning areas. 


^hlTHE PIKE MADE THREE LONG 
RUNS BEFORE I COULD COAX ITS 
MASSIVE HEAD THROUGH THE HOLE. 


and it offers the best character- 
istics of both. It not only sinks, 
but it's also easy to control and 
can withstand the sharp edges 
that form around ice holes. 

PIKIS PCIINTISHS 

► Late-season pike roam much 
higher in the water column than 
most anglers realize. Often, my 
best baits are those pinned just 
a foot or two below the ice. 


► Because current attracts and 
concentrates fish, incoming 
creeks and rivers are a plus. 

► If you are not finding fish shal- 
low, focus on pike staging areas, 
like deep water close to spawn- 
ing bays. 

► Once you hook a giant, allow it 
to run. The last thing you want is 
a green fish at the bottom of the 
hole, where it could bury your 
hooks into the ice. 
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^^BBTTJuBIfxlFEHVhat is the best w 
to locate blue cats on a massive fishery? 


■ OL: Once you locate fish, what is the 
strategy to catch theinZ^^^^^^— 


I HIGH-TECH VS. OLD SCHOOL 

% THERE'S MORE THAN ONE WAY TO SKIN A BLUE CAT. THESE TWO EXPERTS MIGHT NOT AGREE ON MUCH, BUT YOU 
^ CAN'T ARGUE ABOUT THEIR PROFICIENCY AT PUTTING BIG FISH IN THE BOAT BY JAMES HALL 


atfishing has come a long way, 
baby. Once upon a time— like five 
years ago— the most common 
approach to catching all spe- 
cies whiskered was to sit on a bucket 
and throw something stinky in the water. 
Now, tournament catfishermen (yes, 
there are high-dollar derbies for catfish) 
are employing remote-controlled trolling 
motors, drift socks, side-imaging sonar, 
and complicated rigs to target blue cats. 

We talked to two veteran catfish gurus 
who use a combination of old-school and 
high-tech methods. However, we forced 
each to pick a side and detail his most pro- 
ductive tactic. 


JEFF DODD: The first thing I do is turn on 
my Lowrance HDlO Gen2 sonar and scroll 
to the mapping page. I'll look for hard 
edges, like ledges and other structure 
in deep water. If that is in an area where 
current is present. I'll drive over it with 
my sonar and downscan. If I mark a single 
fish. I'll go back and try to catch it. 


make a cast to the base of the trees. Make 
a high, overhand cast so the bait splats on 
the surface. The fish respond as much to 
the noise as they do to the bait. 

JD: Once I mark a fish, I set a drift using 
my MinnKota iPilot trolling motor. This 
remote-controlled electric allows me to 
set a very specific drift speed, which I can 
measure on the Lowrance unit. You want to 
drift half as fast as the current is running 
and follow the edge as it meanders around. 


CF: Where cormorants roost, half- 
digested shad plop into the water all 
night, creating a turd buffet for catfish. 
It's kind of nasty but, man, it attracts fish. 
JD: Big blues, which are what I prefer to 
target, use deep edges like a guardrail 
on a highway. They kind of run into the 
wall and let it guide them up and down 
the river or lake. If there is a submerged 
tree or deep hole where they can stop and 
rest, even better, 


CF: I prefer baitcasting gear with 
50-pound braid and a 40-pound fluorocar- 
bon leader. Load a treble with punch bait 
on a bobber and lob it toward the birds. 

JD: I prefer to walk a three-way rig when 
drift-fishing using heavy-duty baitcast- 
ing gear. This is simply a 2- to 8-ounce 
sinker (the weight depends on current 
and depth) 18 inches below a 13/O Daiichi 
improved circle hook, which is on an 18- to 
30-inch fluorocarbon leader. Fresh cut 
skipjack is the bait I prefer. 


CHAD FERGUSON: If you are talking 
about fall through winter, it's pretty 
simple where I live. All you have to do is 
drive around a lake and see where the 
cormorants are roosting. Wherever there 
are roosting cormorants, there will be a 
wad of catfish. 


CF: Position y our b oat as far away from the 
roost as you can while still being able to 


|x| JEFF DODD, 51, from Trenton, 
Tennessee, is a farmer by trade, but 
he has been fishing for catfish since 
he can remember. Dodd used to sit 
on a creek bank soaking stink bait, 
but he is now addicted to high-tech 
approaches. He has won seven cat- 
fish tournaments since 2006. 


|x| CHAD FERGUSON, 41, of Fort 
Worth, Texas, is a lifelong catfisher- 
man who has owned Catfish Edge 
Guide Service (catfishedgexom) since 
1998. He loves new, cutting-edge tac- 
tics but stands by traditional practices. 


COURTESY OF JEFF DODD; NATHANIEL WELCH (INSET) 
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K&N COLD AIR INTAKES’^ 

Boost power and torque with a K&N Cold Air 
Intake. Custom-engineered with the famous 
K&N Filtercharger cone filter and power-tuned 
intake tract. Backed by a 10-year / 1,000,000 
Mile Warranty. Easy installation. 


in most states. Some intake systems are not legal for use on 
gin vehicles in California or other states adopting CA emission standards. 
See online for CARB status on each part for a specific vehicle. 


THE LAST AIR FILTER YOU’LL EVER BUY! 


K&N AIR FILTERS 

The washable and reusable pleated 
and oiled cotton gauze filtration 
medium runs up to 50,000 miles 
between cleanings, depending on 
highway conditions. Backed by a 
10-year / 1,000,000 Mile Warranty. 
Installs in minutes. 

"Amazing Filters!" 

"K&N are the best filters on the market 
I wouldn't use anything else. The first 
thing I do when I buy a new truck Is 
order a K&N Filter for It Thanks K&NII" 
- Lewis W. (West Haven, UT) 
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UNDERCOVER SWING CASE 

Put some swing into your sweet chariot with 
these portable, locking bedside boxes stowing 
your stuff. Packs up to 75 lbs of cargo and tucks 
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TRUXEDO TRUXPORT ROLL-UP TONNEAU COVER 

Want the classiest tonneau in town? Dress your truck with the TruXedo TruXport 
Roll UpTonneau Cover. Installation takes just 20 minutes using deer clamps 
no drilling here. Bed access is fast and easy thanks to the heavy-duty 
Velcro closure system. Straight bows and tension control keep your 
tarp flat for smooth, sleek style. 5-year warranty. 
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How Does Harbor Freight 
Sell GREAT QUALITY Tools 
at the LOWEST Prices? 


We have invested millions of 
dollars in our own state-of-the-art 
quality test labs and millions more 
in our factories, so our tools will go 
toe-to-toe with the top professional 
brands. And we can sell them for 
a fraction of the price because we 
cut out the middle man and pass 
the savings on to you. It’s just that 
simple! Come visit one of our 
550 Stores Nationwide. 
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8" HUNTING KNIFE 
WITH SURVIVAL KIT 
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Item 93473 shown 


SAYE 
$6 


60 


$8999 

REG. PRICE 


$149.99 


Non-transferabie. Original coupon must be presented. Valid through 6/17/15. Limit one coupon per customer per day. 


44'' 13 DRAWER 
INDUSTRIAL QUALITY 
ROLLER CABINET 



REG. PRICE 
$149.99 

LIMIT 4 ■ Good at our stores or HarborFreight.com or by calling 800-423-2567. Cannot be used with other discount 
or coupon or prior purchases after 30 days from original purchase with original receipt. Offer good while supplies last. 
Non-transferabie. Original coupon must be presented. Valid through 6/17/15. Limit one coupon per customer ge^r ■■■ ' 


lillllllHHIIIUIIItlHIilllllll 


!JIUF LOT NO. 68784 
69387/62270 
• Weighs 245 lbs. 

Item 68784 shown 

$35999 


4 1 14^ l« 1 


LOT NO. 94141 
69874 

SAYE 

66 % "9'^ 

91999 sli 

It 

410T-7a2k4 lit 

LIMIT 5 ■ Good at our stores or HarborFreight.com or by calling 800-423-2567. Cannot be used with other discount | ' ! j. 

or coupon or prior purchases after 30 days from original purchase with original receipt. Offer good while supplies last, j ■■■ti-- 1 - r 

Non-transferabie. Original coupon must be presented. Valid through 6/17/15. Limit one coupon per customer per day. ^ 


Item 

94141 

shown 



, 4000 PEAK/ 

gasgen^tori 

e LOT NO. 6967 6/69729 

lot no . 69675/69728 
CALIFORNIA ONLY 

“JSS 


REG. PRICE $699.99 

LIMIT 5 - Good at our stores or HarborFreight.com or by calling 800-423-2567. Cannot be used with other discount 
or coupon or prior purchases after 30 days from original purchase with original receipt. Offer good while supplies last. 
Non-transferabie. Original coupon must be presented. Valid through 6/17/15. Limit one coupon per customer per day. 

” H AGHESfUH HReVtARTER " 

LOT NO. 
66560/59457 



SAVE 

60% 


REG. 

' PRICE 

4 1 1 uskiiajE ■ $4.99 

I LIMIT 7 - Good at our stores or HarborFreight.com or by calling 800-423-2567. Cannot be used with other discount 
or coupon or prior purchases after 30 days from original purchase with original receipt. Offer good while supplies last. 
' Non-transferabie. Original coupon must be presented. Valid through 6/17/15. Limit one coupon per customer per day. 
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MECMANtC'S SHOP TOWELS 
vn4tm PACK OF 50 

HHTNO. 4fi1U 


HP 1212001 OHV 
HORIZOKTALSHAFI 
i GAS ENGINES 


MwmK 

LnTMa 42305 wu 

pmsBUis<m 

mUHOldlCEr 

I $599* 


ooooOO 


OtG. PWCCria.M 


B CHANNEL SUHVEtLlANCE PVH 
WITH 4 INFRARED CAMERAS 

^ ^ y niif MH S#ci^k 
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EIGHT DRAWER 
WOOD TOOL CREST 

$fiQ99 

liiiiiiiiu 


l/^-ElECTRIC 
IMPACT WRENCH 

HiEfTJMS 

UDTMB. 

l^nEffiSS MD3a-iMM 
ifwi M6a&,«1173 


.1195 LB. CAPACITY 
^ AFT.iSFT. 
HFAWY DUTY FOUIABLE 
UTIUIY TRAILER 

[ ■ lOT m. 

9oiH«n?o 

-DOTMftNd 

r $259^9 

iiiiiiiiiiii » 
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DIGITAL CAUPER 
PITTSBimGH 
LflTNo immm 

lrcjW*5.we I S^^SILM 
hOin m bJtfnK 

^ SAVE 
98 % 


7r%w 

MOVER'S BLANKET 

LDTT ND. 66hi7 
^ «S0S.3Z41t 
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* - iwn.DifKHtr 

LOT HO. HHZ 
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* 100% Satisfantion Guarantmif 

* Over 25 IVlillion Satisfteil Customers 


* No Ha^le Return Policy 
« Lifetime Werrenty □nMimimiTtHri. 


550 Stnrss Nationwide 
HarborffeigM.Goni BD0-42S-2567 



:o advertise call our toll Pree number at 800-445-2714 
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Till While 
You Ride! 


ATHENA PHEROMVNE 10;r‘ 

GETS YOU MORE AFFECTION from WOMEN 


Dn Wfiinif red Cutler 
Creator ot 10X 


RAISE the OCTANE X 
of your AFTERSHAVE 


REJECT CHEAP IMITATIONS FREE US SHIPPING. 


Not in stores. Call: 610-827-2200 or order online at: 


www.athenainstitute.com 


Mail: Athena Institute, 1211 Braefield Rd., Chester Springs, PA 19425 OL 


DR® ROTO-HOG " 
POWER TILLER 


Canada 2015 “Grey Wolf’ 314-Oz. Silver BU 

This affordable Royal Canadian Mint silver 
issue celebrates the Grey Wolf. Once on the 
verge of extinction, this impressive predator 
has made a remarkable comeback. The coin, 
denominated $2, carries new radial design 
security features and contains 3/4-oz. of .9999 
fine investment grade silver. $19 (#46753). 
NO CLUBS TO JOIN; NO ON- APPROVAL 
COINS SENT. 30-Day No-Risk Home 
Examination: Money-Back Guarantee. 

International Coins & Currency 
62 Ridge Street, Dept. N5500, Montpelier, VT 05602 
1-800-451-4463 
www.iccoin.com/n5500 




Pour the vial of 1/6 oz. into 2 to 4 oz. of your aftershave or 
fragrance. Worn daily, lasts 4 to 6 months. 1 0X increases your 
attractiveness to women. Scientifically proven. Created by 
the biologist who codiscovered human pheromones in 1986. 
Effective for 74% used according to the directions. 


y Cal (MO) “I have noticed beyond the 
shadow of any question that women notice 
me more when i'm wearing this stuff. My 

buddies have also noticed the attention I get 


when we are out on the town. Now that I 
have a steady—which I attribute to 10X — 
she can hardiy controi herseif sometimes. 
This is awesome stuff!” 


Athena Pheromone 1 0X 
for men: $99.50. 10:13 for 
women: $98.50. Should last 
4-6 mos used daily. 
Cosmetics, not aphrodisiacs. 


FAR FASTER & EASIER to use than hard 
to-handle, walk-behind tillers. 

TOWS BEHIND ATVs, riding mowers or 
lawn tractors. 

TILLS A 3-FOOT SWATH with each pass 
— twice the width of most walk-behind tillers! 
REMOTE CONTROL lets you make precise 
adjustments to tilling depth from your tow-vehicle. 


rREE SBTO PING! 

SOME LIMITATIONS APPLY. 



• Fits in car trunk • Takes up to 3 HP 

Just $899 as shown with FREE SHIPPING 

Our Sea Eagle 285fpb Frameless Pontoon Boat 
is one mean green fishing machine! It inflates 
in 5 minutes, packs in a car trunk and goes 
anywhere the real lunkers lurk! 

Call 800 - 944-7496 for 

FREE Color Catalog & Material Sample 

See more at: SeaEagle.com 

19 N. Columbia Street, Port Jefferson, NY 11777 


World's 1 ^ 
Self-Feeding Chipper 
For Homeowners! 





Just load a DR® RAPID-FEED™ 
CHIPPER, step back, and watch it 
chew up 5J4" thick branches! 


SELF-FEEDING saves time and energy. 
Most branches can be dropped into the 
hopper and will self-feed, instead of you 
having to force-feed them. 


TOP-DISCHARGING is standard on all 
models, for easily collecting discharged 
chips in a container or cart. 


PRO-SPEC™ CHIPPER KNIFE is made of 
edge-holding, forged alloy tool steel. 



TRACTOR OWNERS 

3-Point Hitch models too. 


FREE SHIPPING 


6 MONTH TRIAL! 


LO 

o 



TOLL-FREE 

800 - 718-8756 

DRchipper.com 













FIX NASTY 

SCRAPES 

FOR LITTLE 

SCRATCH 


See how easy it is to restore 
that like-new finish in just an 
afternoon. Watch our online 
how-to videos to show you how. 


it 


Paint pens 

^ oz and 2 oz bottles 
12 oz spray cans 
Ready-to-spray pints, 
quarts and gallons 


Automotivetouchup.com 

888 - 710-5192 



Upper Class Just Got 
Lower Priced 

Finally, luxury built for value — not for false status 

O nly a few of us are born t' a hands. Turn the watch over 

with silver spoons in and examine the 2 7- jeweled 

our mouths. Until Stauer OFF automatic movement 

came along, you needed through the exhibition 

an inheritance to buy a INSTANTLY! back. When we took the 
timepiece with class and When you use your watch to George Thomas 
refinement. Not any jf>^siDER OFFER CODE most renowned 

more. The Stauer watchmaker and watch 

Magnificat II brings the impeccable historian in America), he disassembled 


quality and engineering once found 
only in the watch collections of the 
idle rich. The striking case, finished in 
luxurious gold, compliments an 
etched ivory-colored dial exquisitely. 
By using advanced computer design 
and robotics, we have been able to 
drastically reduce the price on this pre- 
cision movement. 

It took three years of development 
and $26 million in advanced 
Swiss-built watch-making machin- 
ery to create the Magnificat 11. Look 
at the interior dials and azure-colored 


the Magnificat II and estimated that 
this fine timepiece would cost over 
$2,500. We all smiled and told him 
that the Stauer price was less than $90. 
He was stunned. 

Try the Magnificat II for 60 days and 
if you are not receiving compliments, 
please return the watch for a full 
refund of the purchase price. The 
precision-built movement carries a 2 
year warranty against defect. If you 
trust your own good taste, the 
Magnificat II is built for you. 


Stauer Magnificat II Timepiece — $399 * 

Offer Code Price $87^ + S&PSAVE $311“! 

must use the insider offer code to mt our special price. 

1 - 800 - 973-3089 


Your Offer Code: MAG351-07 

Please use this code when you order to receive your discount. 


Suucr* 


14101 Southcross Drive W., Dept. MAG351-07 ^ 

Burnsville, Minnesota 55337 www.Stauer.com 

Rating of A-i- 

^ Discount for customers who use the offer code versus the listed original Stauer.com price. 


Smart Luxuries — Surprising Prices^ 


to advertise call our toll free number at 800-445-2714 





to advertise call our toll free number at 800-445-2714. 



in St. fieri 


' There’s nothing like the feeling of reeling in that big 
catch. Experience the excitement over and over again 
fishing the most abundant waters in Louisiana. Visit- 
St. Bernard, where we’re reeling in the fun! 

www.visitstbernard.com I (504) 278.4242 


St^rnard 


LOUISIANA . 

LClUilll-anfiTrjiTcl.corrt 




FASTER 

J 

“The RapidFire splits 
gnarly stuff as well as 
my old hydraulic splitter^- 
but WAY faster.” 

— Ed V., Vienna, ME 


SIMPLER.*^ 
STRONGER 


DR® RAPIDFIRE ” FLYWHEEL LOG SPLITTER 


The magic of FLYWHEEL technology! 



unleashes it to split 
even the knottiest logs with a rapid, 
1 -second stroke. 


6X FASTER than 
hydraulic splitters. 


SO SIMPLE it’s practically maintenance free. There 
are no hydraulic pumps, valves, pistons, hoses or fluid to 
leak or replace - EVER. 

SO STRONG its cast iron flywheel and hardened steel 
components will last a lifetime. 

SO FAST it has an incredible 3-second cycle time 
(splitting takes just 1 second, auto-return 2 seconds)... 

6 times faster than most hydraulic splitters. 

PLUS, irS EASY ON YOUR BACK because its 
waist-high workbench allows you to work comfortably 
while standing in an upright position. 


FREE SHgP mCl I 


PLUS 

6 MONTH TRIAL 


SOME LIMITATIONS APPLY. 


Call for FREE DVD and CatalogI 

800 - 718-8756 

DRLogsplitters.com 



Catch More Fish 
with FishSeeUV 



NEW 2015 
FishSeeUV’" 
Vibrant Imag 
Spinners 


Predatory fish see bait fish with Ultra Violet 
Vision. So larger Trout, Boss, Salmon, 
Steelheod, Crappy, etc. will strike our 
FishSeeUV'^'^ Vibrant Imoge'^'^ lures 
ferociously. Color graphics are digitally 
applied into the point for extreme durability 
and detail for oil fishing conditions. 


SPECIAL OFFER: Vibrant ImogeT^ 6-Pack Kit. 
Pre-packed in 3 sizes. 2 each in 1/16 oz., 

1 /8 oz. & 1 /4 oz. in assorted colors. 

Just $19.99 + $6.95 S&H. 

PantherMartin.com 

19 N. Columbia St. 

Port Jefferson, NY 1 1 777 
Ph (631)473-7308 Dept. 

Fox (631) 473-7398 OL035L 


Watch 
FishSeeUV™ 
in action 












Envi 

waM-mcunced room 



heats room for as little as 
4 cents per hour* 


yitra-safe 

leave ijfvattended 34/7; 
cool to the totjeh 

healthy 

firtl^ess ‘ doesn't blo^vdost 
&i dtlergens or dry the apr 

silent 

Fafiless des^n, auto dimming 
pdwer tight 

easy install 
Installs In minutes, no drill; 
hardwired & plug-in models 

stylish 

slim spaoe saving design, 
19" wide X 2" thir^l 


eheat.com 1'800'807-0107 

tfrt 10 Off r w<(h i' lyiJii pUl^fhA!l« 

} {If m^rf 1 jL^ or r wnli C^ppcm; □ LISl S 




JUST RELEASED: 

United States Baseball Legal Tender Coin 



T he National Baseball Hall of 
Fame and the U.S. Mint have 
just released the FIRST EVER curved 
American coin. This legal tender half 
dollar has been struck to honor the 
75th anniversary of the National 
Baseball Hall of Fame and Museum. 


as a runaway best seller. But even 
though the coins are disappearing at 
record speed, you don’t have to strike 
out. If you CALL NOW, you can lock 
in your very own piece of baseball 
history — not to mention the most 
unusual American coin ever struck! 



First Ever Curved American Coin 

The coin’s curved design is a first 
in American history. The outward 
curving Tails’ side of the coin depicts 
a baseball — complete with intricate 
stitching. The inward curving ‘heads’ 
side of the half dollar reveals a classic 
leather baseball glove, with the curve 
perfectly reflecting the natural shape 
of a weathered and well-loved baseball 
mitt. Among the celebrity judges who 
selected this FIRST EVER curved 
design were Hall of Earners Joe Mor- 
gan, Brooks Robinson, Ozzie Smith, 
Don Sutton, and Dave Winfield. The 
curved design is like nothing you 
have ever seen before. You won’t 
believe it when you hold it! 

Going. ..Going. ..GONE 

Public demand for these coins has 
exploded and a number of versions 
have already sold out quickly. The 
2014 Baseball Hall of Fame Half 
Dollar will forever go down in history 


Pristine Briiiiant Uncircuiated 
Haif Doiiar 

Each 2014 Baseball Hall of Fame 
Commemorative Half Dollar is 
minted in Brilliant Uncirculated 
condition and comes in official 
U.S. Mint packaging, including the 
official Mint Certificate of Authen- 
ticity. Best of all, you can secure 
yours today for only $29.95 (plus 
s/h). Due to overwhelming demand, 
orders are limited to a maximum 
of 5 coins. No dealer orders will be 
accepted. Lock in yours now. Hurry! 
A sellout is expected at any time. 

When you call, ask about the 
extremely limited Pete Rose 
autographed edition. 


Call toll-free 24 hours a day 

1 - 800 - 563-6468 


Offer Code HOF302-03 

Please mention this code when you call. 


GovMint.com *14101 Southcross Dr. W. 

Dept. HOF302-03 • Burnsville, Minnesota 55337 


Prices and availability subject to change without notice. 
Past performance is not a predictor of future perform- 
ance. NOTE: GovMint.com® is a private distributor of 
worldwide government coin and currency issues and 
privately issued licensed collectibles and is not affiliated 
with the United States government. Facts and figures 
deemed accurate as of October 2014. ©2015 GovMint.com. 


■■ 


GOVMINTCOM* 


THE BEST SOURCE FOR COINS WORLOWIDE 


to advertise call our toll free number at 800-445-2714 
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CAN YOU HAVE PERMANENT OR 
ENLARGEMENT FOR A LIFETIME RESULTS?— 



REACH YOUR MAXIMUM POTENTIAL 

CALL TOLL FREE ANYTIME 
trfSSiy SeHablaEspanol 

1-800-378-4689 

1-818-342-20M 9 am-5 pm PST (M-F) 

SEND ORDER FORM AND PAYMENT TO: 

.AVID PRO MEDICAL dept. 53T8A 
*Box 769 Woodland Hills, CA 91365 


triu). 


Dr. Bross advises erection size can be 3 inches 
bigger and can have eniargement for a iifetime 
when you continue to take PRO+PLUS PILLS. Size 
can be bigger in iess than 40 days. Special 360 
days prices. Choose Originai, Advanced or Uitimate. 

PRO+PLUS LQ ACCELERATOR LIQUID 

Use with any Pro+Plus Pills works in just a few days. 

FREE WITH ANY 360 DAYS SUPPLY OF PRO+PLUS PILLS 

PRO+PLUS XTREME 

For Immediate Erections. Effective Up To 12 Hours. 

FREE BOTTLE WITH ANY PRO+PLUS FORMULA 

PRO+PLUS MYTMAXtestosterone booster 

Increases Sex Drive and Performance. 

SUPER FORMULAS SPECIAL OFFER 

Only $25.00 Each Or Select ONE FREE With Any Pro+Plus Pills Order. Select 
Any THREE FREE With a 360 Days Supply of PRO+PLUS PILLS. 

^ ATTRACT-A-MATE Human pheromone makes women desire you. 

SEXCITER LIQUID Excites women. 

PERFORM ULTRA CREAM Erection Cream MONEY BACK GUARANTEE 



www.proplusmedical.com www.avidpromedical.com 


Phone & Internet Orders specify 
products and dept, code (shown left, 
next to company name). 


|0 Check n Money Order O Cash 
I CREDIT CARD NO. [JVisa 0 MasterCard QAmex Q Discover 359 payg supply 


Quantity 60 Days Supply 
120 Days Supply 


now 6 inches or 
more. average. 


n $45 

J$50 


1 $60 

r 

“ $80 

□ $90 


■ $110 


“ $110 

□ $130 


■ $160 


J $150 

□ $170 


] $210 

C 


CVS CODE 3-digit Security Code found on 
back of card or 4-digits on front of Amex 


[ EXPIRES: Month/Year 
I NAME (print) (I am over 18 and agree to the terms of avidpromedical.com) 


I CITY/STATE/ZIP 


EMAIL ADDRESS (optional) 

Orders discreetly shipped with UPS or Priority Mail. 


PHONE NUMBER (optional) 


Foreign Orders - Add $25.00 S&H. 

I COPYRIGHT ©1 996 PRO+PLUS is a trade name of Avid Pro Medical. Individual results may vary. 

* These statements have not been evaluated by the FDA. This product is not intended to diagnose, 
iJreat, cure or prevent any disease. 


MYTMAX Original Advanced Ultimate 

For men who are For the men with For men with any size penis. 

Does Not Contain Yohimbe 
And L-Arginine. 

$80 $ 

$140 $ 

$200 $ 

$240 $ 

PRO+PLUS XTREME FREE BOTTLE WITH ANY PRO+PLUS FORMULA 

1 Bottle (8 Capsules) $1 4.95 FREE □ $ 

1 Bottle 48 Capsules $48.75 $ 

PRO+PLUS LQ ACCELERATOR LIQUID FREE WITH ANY 360 DAYS SUPPLY OF PRO+PLUS PILLS 

1 Bottle $25.00 each freeQ $ 

Super Formulas Select ONE FREE With Any Pro+Plus Pills Order. 

Three Free With Any 360 Days Supply Of Pr^Plus Pills 

Sexciter Liquid to Excite Women $25.00 each FREE 

Attract-A-Mate to Attract Women $25.00 each FREE 

Perform Enhancement Cream $25.00 each FREE I 

TOTAL PURCHASE: $ 

CA Residents add 9% sales tax: $ 

Shipping, Rush Service and insurance $20.00 VALUE ONLY $ 14.95 

TOTAL ENCLOSED OR CHARGED: $_ 


’ro+Plus Pills 

o $ 

if $ — 

fl $ 







“Wish we would have 
bought it years ago,,, 
best investment we 
ever made" 

Sam. NY 


wooDFltmATr’" How to stop paying high 

WINTER INSTALLS hoatiog bllls. 

ARE AVAILABLE! Families that heat their homes with an E-Classic 



Scan the code using any 
QR-code reader app on your 
smartphone to iearn about 
iimited-time, money-saving 
offers! Message and data rates 
may apply. 


outdoor wood furnace take pride in knowing 
they are saving thousands of dollars annually on 
heating bills. With energy prices skyrocketing, 
how much could you save if you were able to 
heat your entire home, water and more with an 
E-Classic outdoor wood furnace? Contact your 
nearest Central Boiler dealer today to find out. 

Visit CentralBoiler.com or call (800) 248-4681 

for the dealer nearest you. 


All E-Classic models adapt easily to new or existing heating systems. It's important that your outdoor furnace and system be 
properly sized and installed. See your local dealer for more information. ©2015 Central Boiler • ad6806 



•Dig Ponds •Haul Firewood, Pull Logs 
•Landscape Yards •Make Trails & Food Plots 
•Grade Driveways •Fits “bed” of Pickup Truck 
•Plow Snow •! ,500 lbs. of Pulling Power! 

Call NOW or Go Online TODAY! 

1 FREE Catalog & DVD! 1 

877 - 828-83231 

* Promo Code: Ol41 5 i 

I StruckCorp.com/7ol415 i 



Turn A Rough 
Driveway Into 
A Smooth Ride! 


DR® POWER GRADER 

PATENTED DESIGN easily fills in potholes, 
smoothes washboard. 

POWERED ACTUATOR controls grading depth 
with a remote control. 

LOOSENS AND REDISTRIBUTES 

composite driveway surfaces without the 
need to haul, shovel, or rake new material. 

CARBIDE-TIPPED SCARIFYING TEETH 

loosen the hardest surfaces. 


FREE SHIPPING 


6 MONTH TRIAL! 


Call for FREE DVD and Catalog! 

TOLL-FREE 

800 - 718-8756 

DRpowergrader.com 



86537X © 2015 







ADVERTISE! 

Your Amazing Product or Business in 

Outdoor Life 

Showcase Sl Classified today! 

For more information on how 
contact one of our salesmen today! 

★ 

Shawn Lindeman @ 212-779-5501 
Chip Parham @ 212-779-5492 
Frank McCaffrey @ 212-779-5510 

★ 

outdoorlife.com 


WHY STRAIN 

to haul heavy loads by hand... Qr 

Struve io move oveirlaacl^ garden carts^ 



The POWERWAGQN 

has S/a ^ 

WHEELS: 

arid powf/ ,1 I I 

reg^rse; 

powered 

dump bed; 

efectrk-Etartifig. M 


Hif vh im M 
With EAS£f ^ 


GMONTHTRIflL! 


KILL LAKE WEEDS 

AQUACIPE PELiETS. 

HprWe-«ze pflJWs. Wodt el sny depth 


10 lb. bag treats up to 

4.000 sq.ft. $85.00. 

50 lb. bag treats up to 

20.000 sq.ft. $334.00. 
FREE SHIPPING! 
Certified and approved by 
state agencies. State permit 
may be required. Registered 
with the Federal E.RA. 


KillLakeWeeds.com 


Before 

After 



r # 









Call for FREE DVD and CatalogI 

800-718-8756 

DRpowerwagon.com 




Order online today or request free information. 

800-328-9350 

AQUACIDE CO. 

PO Box 10748, DEPT 307 
White Bear Lake, MN 55110-0748 






To advertise in the Sportsman’s Marketplace section call 212-779-5510 


LIVE THE DREAM 


HUNTING 


Asking price is $925,000.00 
Call Wayne Hyatt at 602-312-3207 


SPORTSMAN’S MARKF.TPT.ACF, 


#1 in Quality 
& Price. 

in the U.S.A. 

^ I Vt ■ L 

I 

V i 16 Camo Patterns 
/. j I Available 

I .1 

' 100% Money Back 

Guarantee 


500 Cordura Nylon 


866-492-4849 


TRAPPING 


PcsOutdoors.com 

Trapping, Predator Calling and 
Firearm Supply SUPERSTORE. 

Also check out our Newest Divion: 

www.firebirdshootingsupply.i 

or call us at 989-569-3482' 


32T V 
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FREE! Ozark real estate catalog. 
Affordable getaway properties of all types. 

www.onlineoml.com, 1 -800-591 -4047 


Live the dream in this stunning 7000 sq ft custom 
full log home nestled on 1 .5 acres off the bluffs of 
the mighty Mississippi River in Cassville, 
Wisconsin. 

Breathtaking views from most of the rooms 
including a VOflt viewing deck. Perfect as a full 
time home, hunting/fishing lodge or a weekend 
get-away for your best clients. Just a short drive 
from Chicago, Milwaukee, Mirmeapolis, 
Madison or Dubuque. There is first class 
amenities through-out the home with quality 
wood and stone work everywhere. 

You will enjoy world class duck and goose 
hunting since you are steps from the Mississippi 
Fly way. Turkey and white tail abound. For the 
fisherman there is a nearby boat launch where 
you can tangle with bass, walleye and double 
fisted size crappie. The beautiful winter brings ice 
fishing, snowmobiling, cross country skiing and 
Bald Eagle watching. 

There are four bedrooms, three full baths for a 
total of eight unique rooms including a finished 
walk-out basement with full bath. A large two car 
garage gives you plenty of space for all your toys. 

This is a must see sportsman’s paradise. 


HELP WANTED 


$400 WEEKLY ASSEMBLING PRODUCTS 

from home. For free information, send SASE: 
HOME ASSEMBLY-OL Box 450, New Britain, 
CT 06050-0450 


THE SOUTH 


TENNESSEE WILD BOAR HUNTING 
IIN THE CUMBERLAND MOUNTAINS 

I CLARKRANGE HUNTING LODGE • P.O. BOX 2008 • CLARKRANGE, TN 38553 


• MEMBER: NAHC/NRA/SCI 

• LARGE, RUSTIC LODGE 
•FULL SERVICE TAXIDERMY 

• MEAT PROCESSING 
•SPECIALIZING IN WILD BOAR 
AND EXOTIC SHEEP & GOAT HUNTING 

I CALL OR WRITE KEN MOODY, CLARKRANGE HUNTING LODGE, 

931-863-3203 www.kenmoodv.com 


DESTINATIONS 


MISSOURI 


Furnace Creek Outfitters 


Hunting North Central Missouri 
Deer, Turkey, Gun Bow 
Lynn GrabiU (903)723-3319 


EASTERN CANADA 


REAL ESTATE 


UNITED STATES 
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I \NAe WAI6T' 

PEEP, WINdr TO CROSS, 

WHEN euppENuy /ay 

LB&S WBRB SWePT 
OUT PROM UNPER ME. 


I 6ET OUT FOR M/ LOCAL RIVER PURINO THE 6PRIN0 
6TEELHEAP RUN. THE WATBR WAS H! OH ANP PLOWING 
PAST, BUT I'P PI6HEP IT HUNPREP6 OP TIME6... 


I LUNOEP FOR 
THE BANK ANP 
CLAMBEREP UP 
THE 6TEEP 6LOPE, 
GULPING IN THB 
COLPAIR. 


THEN m FEET STRUCK 
A ROCK SHBLP, ANP 
I POPPEP OUT OF THE 
RU6HIN0 WATER. 


I COLLAP6EP 
10 FEET ABOVE 
A JAGGSP 
WATSRPALL. 
m HANP WA6 
BLOOPy, BUT 
I'P MANAOEP 
TO HOLP ONTO 
My FLy ROP. 


THE CURRBNT PRAGGSP MB 
P0WN6TREAM AS I 6TRU00LEP 
TO FINP A FOOTHOLP. 


iV i 







HUNTER'S HANDBOOK 


O WHETHER YOU'RE PLANNING YOUR FIR5TTRIPT0 AFRICA, HOPING 
TO BAG AN ELK, OR JUSTTUNING UP YOUR WINGSHOOTING, YOU 
NEED ONLY ONE BOOK. HOWTO HUNT EVERYTHING, BY OL HUNT- 
ING EDITOR ANDREW McKEAN, IS A BY-SPECIES MANUAL PACKED WITH 
EXPERT ADVICE AND GEAR RECOMMENDATIONS. THIS BOOK WILL GUIDE 
YOU ON ANY HUNT YOU CAN IMAGINE— AND EVEN SOME YOU CAN'T. 


STORYTIME 


We pay cash for all true adven- 
tures published. Only those used 
will be acknowledged. Send 
to Outdoor Life, THTM, 2 Park 
Avenue, New York, NY 10016 ; or 
THTM@OutdoorLlfe.com. Please 
Include a daytime phone number. 
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ILLUSTRATION BY TONY SHASTEEN 









POLARIZATION SOPERCHARGEO 




If you think all polarized sunglasses are alike, think again. Only Wiley X Climate Control Series styles with 
patented removable Facial Cavity™ Seals block out peripheral light to boost polarization. That’s right, eliminating 
peripheral light actually makes polarized lenses perform even better - less glare, better clarity, more fish. 

Just ask top bass pro Edwin Evers. 


ABSDLUTE. PREMIUM. PRDTECriON. 

WILEYX.CQM 





OGANDERhih 

WE LIVE OUTDOORS 


WILEYX.CQM 




NEW! 44hp PROSJAR'^ [mWE \ 2000 LBS. TOWm mClTY \ PRO-FIT OAR IRTEBRATIOII ROVAmOE 
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INTRODUCING THE ALL-NEW SOIS POLARIS RANGERS 370 FULL-SIZE 

Legendary off-road performance, modern conveniences, unstoppable durability - RANGERS takes you where trophies lurk, and back. With industry 
leading ProStar*’ power and easy to accessorize Pro-Fit integration, these are the Hardest Working, Smoothest Riding off-road vehicles period. 


1 

WARNING: The Polaris® RARGER^can be hazardous to operate and is not intended for on-road use. Driver must baat least 16 years 
old with a valid driver's license to operate. Passengers must be at least 12 years old. Drivers and passengers should always wear 
helmets, eye protection, and seat belts. Always use cab nets or doors (as equipped]. Never engage in stuifKdriving, and avoid exces- 
■sive speeds and sharp turns. Riding and alcohol/drugs don't mix. All drivers should take a safety training coirrse.r'eall 8DD-342-37B4 
for additional information. Check local laws before riding on trails. @2(J15 Polaris Industries Inc. 
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BUILD YOUR PERFECT RANGERS AT POLARIS.COM 





